





F} ret 
s—Page 17 


Automotive 


Founded 1925 


Daily: 










Je 


0 


D 19 





S 


The Trade Newspaper of the hubaniey 


, PUBLIC LIBRARY 7 













Fy} p-. 


blished Twice-a-Week 
ednesday and Saturday 













Vol. 16, No. 2105 





Sparks 


Weather or Not 
Looking for Winter 
Rubberless Rubber Tires 
Time Sales a la Soviet 
Busy Budlong 
—sor- 





Chris Sascteagh 


New York, June 22 


STIFF northeaster, 
panied by chilly rain which 
made overcoats comfortable and 
a straw hat a joke, made the job 
of columning a tough proposition 
on Tuesday, but Thursday was 
the other extreme—90 degrees 
temperature marking the official 
birth of summer. A new high for 
the year and no relief in sight. 
Under such weather conditions 
one gets a chuckle out of the fact 
that the gentlemen who manu- 
facture and sell anti-freeze mix- 
tures are just completing their 
plans for next winter’s sales cam- 
paigns. In fact, most of them 

are all set. 
* 


AS WE GO into these next 
winter’s activities, we find just 
about the same situation in the 
matter of anti-freezes as pre- 
vailed in 1933. There still remain 
the four distinct types, made up 
of ordinary denatured alcohol; 
the Pyro brand put out by U. S. 
Industrial Alcohol, the Prestone 
of National Carbon and the Glyc-|— 
erine of the GPA anti-freezes 
have been so generally accepted 
as a necessary part of car op- 
eration in winter that all these 
manufacturers are anticipating 
better business this coming winter 
than last, which was by no means 
dissapointing. 

* 


U. S. INDUSTRIAL alcohol, 
Leslie Gilette advises, has laid 
out an elaborate campaign for 
the marketing of its super-Pyro, 
which made its debut last winter 
and which had a distribution of 
2,000,000 gallons. Super-Pyro 
a premium anti-freeze and is 
unique in that because of cer- 
tain patented features the com- 
papy guarantees that its prices 
cannot be cut which is a usual 
thing. One of these features is 
the ability to give the anti-freeze 
a distinctive golden color which 
changes if anyone attempts dilu- 
tion. It’s interesting, too, to 
learn that there are some gentle- 
men who are fiddling around with 
this anti-dilution idea for the 
purpose of applying it to whiskey 
to stop cutting on the part of the 
unscrupulous. Super-Pyro has 
twenty-eight patents covering its 
manufacture. 

+ 


ALTHOUGH your commentator 
is miles away from the capital of 
the rubber industry, Akron, still 
he finds around town consider- 
able interest in today’s announce- 
ment that du Pont, working with 
the Dayton Rubber Mfg. Co. of 
Dayton, Ohio, has succeeded in 
making automobile tires out of 
synthetic rubber. This work has 
been of a pioneering nature and 
undertaken to make America in- 
dependent in case of another 


* * 


* * 


aK * 


great war and is in line with 
what Ford and Firestone 
been doing in setting up 

(Continued on Page 13) 
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Poll Favors Local Shows 









Enters Lower 


Price Field 


New Models ( Offered 
Three Series; Prices 
Start at $695 


South Bend, Ind., June 22. 
—Bringing power brakes 
and ultra-modern stream- 


lining into the price field un- 
der $1,000, the Studebaker 


Corp. today announces its new 
line of “Year Ahead” models em- 
bracing a new Dictator, De Luxe 
Dictator, Commander and Presi- 


_ (Continued on Page 8) 
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Power Brake \Rear Engines, Streamlines 


Hold Limelight at SAE 





By HERBERT CHASE 


Saranac Inn, N. Y., June; the subject, 


22.—One of the most suc- 


cessful Summer meetings of | 


the Society of Automotive 


Engineers came to a con- 
clusion here at mid-day today. 
Attendance exceeded 500 and 
there was a feeling that the 
location and general arrange- 
ments here are as nearly ideal as 
can be found. On the whole, ses- 
sions were well attended and the 
subjects were well handled while 
discussion was pertinent and 
helpful. On the other hand, facil- 
ities for recreation were diverse 
and excellent. 

Because of the popularity of 





papers dealing with 
streamlining 
attention and occasioned 


discussion. W. B. Stout, Edward 


P. Warner and Louis Schwitzer 


took falls out of Lowell H. Brown 
and your correspondent because 
of the latter’s optimism about 
streamlining, but these speakers 
came right back with good sup- 
port for the arguments they had 
advanced, although nearly every- 
body concerned readily admitted 
that there is still a great deal to 
learn about streamlining, espe- 
cially of earth-bound vehicles. 
All of Wednesday’s sessions 
were packed with interest and, 
(Continued on Page 18) 


Sales at GM National Shows 
42% Better Than 1932 Mark 





ws Sport Sedan 
With Trunk Joins 
Chevrolet Line 


Detroit, June 22.—A new knee- 
action model, the Master Six 
Sport sedan, is announced by 


Chevrolet. It is a four-door five- 
passenger sedan with built-in 
trunk. 


The newest Chevrolet has the 
appearance of increased stream- 
lining, through the adoption of a 


modified form of roof line at the | 


rear, where the radius of the 
curve is much larger than in 
other models, to permit the rear 





(Continued on Page 13) 





Studebaker’s Dictator Land Cruiser 





Power brakes and ultra-streamlines feature the new Studebaker Dictator Land Cruiser model which is | Shipments 





Attendance at Exhibits! New Special Six 


Reaches Total of 
3,838,839 


Detroit, June 22.—An in- 
crease of 42 per cent was 


shown in the sale of cars| 


and trucks at the National 
Exhibits, General Motors 


Products, held in 60 cities in the} 
during the first} 


United States 
week in June as compared to| 
similar shows held in the spring 
of 1932. The figures for the show 
being held in Norfolk, Va., the| 
week of June 16-23 are not in- 
cluded. | 

A total of 11,490 cars 7” 


(Continued on Page 18) 





Is Addition to 
Plymouth’s Line 


Detroit, June 22.—-Walter P. 


Chrysler announced a new addi- | 
| tion to the Plymouth line today. 


The car is the Plymouth Special 
Six, which is now in full produc- 
tion and is on display at all 
Dodge, De Soto and Chrysler 
dealers throughout the country. 
Prices on the Plymouth Special 
Six start at $560, f. o. b., Detroit. 
Models include a four- door sedan; 
two-door sedan; a town sedan, 
with built-in trunk; rumble seat 


(Continued on Page 2) 


received greatest 
lively 


Studebaker Adds ‘Year Ahead’ Line Nation’l Show 


-|\Vote Nears 
Deadlock 


Detroit Motor Mart Plan 
Wins Widespread 
Support 








Detroit, Friday Noon, 
June 22.—Several hundred 
more ballots have been re- 
ceived since the first official 


report was published in the 
Wednesday issue but the net re- 
sults have not changed material- 
ly in the Automotive Daily News 
national poll on the automobile 
show question. 

The national show opponents 
have only a slight lead over the 
continue-the-national shows ad- 
herents but when it comes to the 
second question, “Or do you favor 
shows for the public held in the 
same week in all major cities?” 
the -enthusiastic supporters of 
this plan have more than a two 
for one lead over those opposed 
to it. Soméone has suggested 
that if the large number of votes 
from New York and Chicago, on 
the continuation of the national 
shows, were deducted from the 
national poH the results would be 
quite different, An analysis, 
however, of the returns to date 
shows that in New York City 69 
were favorable and 26 were op- 
posed; and in Chicago 57 voted 
“Yes” against 24 “No.” The rea- 
son for taking this into consid- 


| eration is that obviously the deal- 


(Continued on Page 17) 


‘Synthetic Tire 


Answers Threat 


Of Rubber Pact 


Dayton, O., June 22.—The syn- 
thetic rubber tire is now an ac- 
complished fact, according to the 
Dayton Rubber Mfg. Co. Tires 
made entirely of a _ synthetic 
product have been subjected to 
tests in direct comparison with 
tires made of natural rubber, 
and have  proved’_ themselves 
equally tough and durable, ac- 


(Continued on Page 3) 





| Continued Gains 


Mark Automotive 
Exports in April 


Washington, June 22.— April 
automotive exports, up for the 
fifth consecutive month, were 187 
per cent greater than for the 
same period in 1933, according to 
figures of the Department of 
Commerce. The dollar value of 
shipments abroad during April 
this year was $21,974,167, an in- 
crease of $766,464 over March. 

The four-month period for 
1934, ending Apr. 30, resulted in 





designed after the President Land Cruiser which was shown at the National Shows this year. 





an increase of 142 per cent over 
| the same interval last year. 
for this year were 


(Continued on Page 12) 
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Losses Offset 
Gains as Solons 


Call It a Day 


By WILLIAM ULLMAN 
(Washington Correspondent) 

Washington, June 22.—The 73rd 
Congress has departed—gone into 
the pages of history unless some 
extraordinary circumstance ne- 
cessitates its recall in special ses- 
sion before Jan. 3. In departing, 
it left behind an avalanche of 
legislation affecting the automo- 
bile industry, legislation of which 
it can only be said in this brief 
restrospect: 

It might have been worse. 

It will take time for the 
automobile industry, in com- 
mon with the country generally, 
to assess its profits and losses 
at the hands of the 73rd Congress. 
Undeniably, there were both. 

Wagner Fight Successful 

Largest of the profits, perhaps, 
is that gained through failure of 
the Wagner labor disputes bill to 
pass. That much is indicated, at 
any rate, in the circumstance that 
this measure, of all those affect- 
ing it on the calendar of Con- 
gress, was the one most vigor- 
ously fought by leaders of the 
motor industry. 

On the other hand, however, 
the industry was unsuccessful in 


its opposition to the securities 
bill, although the measure as 


passed was modified with respect 


to corporate reports and the civil} 


liability provisions. Moreover, the 
stringent stock market control 


bill was passed substantially in a} 


form to which the industry was 
opposed, though opinion of its 
potential effects upon operations 
varies considerably. 

Tariff Sill Will Help 

In its promise of tangible and 
direct benefit to the automobile 
industry, the reciprocal tariff bill 
was one of the Congress’ out- 
standing legislative accomplish- 
ments. The products of the in- 
dustry have been discriminated 
against in foreign markets in re- 
cent years as have those of few 
other’ industries. High tariffs 
and quota restrictions have been 
hurled against the American auto- 
mobile all over Europe. There 
seemed to be no way around them 
until the reciprocal tariff bill was 
passed. It 
dent to bargain with other na- 
tions on a basis of “you-trade- 
with-me-and-lI’ll-trade-with-you.” 

The automobile industry gave 
the bill its 100 per cent support 
as a measure embodying a trade 
principle which it had advocated 
for years. 

In respect to taxes, the 73rd 
Congress and the automobile in- 
dustry ended even up, or, viewed 
indirectly, the nation’s motor in- 
terests may have won a consid- 
erable victory. 

There was no reduction in the 
discriminatory levies against the 
motorists of the country. It is 
true that the one-half cent a gal- 
lon special Federal tax on gaso- 
line was removed, saving motor- 
dom some $57,000,000 annually. Its 
removal, however, was automatic. 

Lose Excise Battle 

The industry’s leaders were un- 
successful in their pleas for elim- 
ination of other excise levies, 
which take more than $200,000,- 
000 from motorists yearly. A 
Congress which made the largest 
peace-time appropriations in his- 
tory simply could not see any 
argument as valid which proposed 
to curtail Federal income. 

Its only concession in respect 
to motor taxes—and eventually it 
may be demonstrated to be larger 
than many suppose—was in res- 
toration of regular Federal Aid 
appropriations for highway build- 
ing. The states, which have been 
diverting motor revenues at a 
rate of more than _ $200,000,000 
yearly, now will be required to 
match Federal funds dollar for 
dollar, a circumstance that 


authorizes the Presi- | 
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Own During 73rd C 





Plymouth Special Six Sithin 





ongress’ Session 








The sedan model of the new Plymouth line. 


Note the new type steel wheels, the dual horns. 
is now in full production at the Plymouth factory. 


The line 





should put a damper on diver- 
sion. The Federal government 
has said, in the new highway act, 
that it no longer will foot the 
total road bill. 

The tax defeat, therefore, was 
not as complete as it might other- 
wise have been. 

Reverting to labor legislation, 
two other bills to which the in- 
dustry registered unqualified op- 
position simply were defaulted by 
Congress. 

Insurance Bill Defeated 

One of these was the Connery 
30-hour week measure, the other 
the Wagner-Lewis unemployment 
insurance bill. The latter par- 
ticularly drew the fire of the auto- 
motive industry as embodying a 
burden which industry generally, 
in its present weakened condi- 
tion, was ill-equipped to bear. 


The principles of both these 
measures, together with that of 
the Wagner labor disputes bill, 
may find their way in modified 
form into the broad social re- 
form proposals to be submitted 
by President Roosevelt to the 
next Congress. The likelihood 
that they will do so, however, 


will diminish in direct proportion 
to the economic gains registered 
between now and next year. 
Clean Hands in Army Dispute 
In an investigational way, the 
industry fared very well at the 


hands of the 73rd Congress. In 
other words, it was allowed to 
escape attention that was fo- 


cussed upon numerous other en- 
terprises. The one exception was 
in the inquiry into Army motor- 
ization contracts, one which gave 
the industry a clean bill of health. 

At the height of the fight for 
the Wagner bill, a resolution was 
introduced in the House calling 


for a complete investigation of 
the industry’s labor policies in 
the light of the recovery act. It 


never got beyond the records of 
committee. 

A measure which may or may 
not prove beneficial to some 
smaller elements of automotive 
enterprise is that which author- 
izes loans to industry of RFC 
funds to the sum of $440,000,000. 
It provides a shortcut to the 
meeting of credit requirements by 
enterprises whose normal sources 
of capital have run dry. 

As to the intangible gains of 
the industry at the hands of the 
73rd Congress, it apparently is 
beyond the wisdom of any man 
to assess them. Time alone can 
tell that part of the story. 


Gas Tax $100,000,000 


Richmond, Va., June (UT- 
PS).—Receipts in Virginia from 
gasoline taxes, all of which have 
gone into road construction, will 
reach the $100,000,000 mark by 
the end of 1934—10 years after 
the pay-as-you-go road building 
plan becomes a fixed policy, an 
examination of figures discloses. 
Receipts through April, 1934, to- 
taled $92,110,172.71. 
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782 Automotive Jobbers 
Report Better Business 


New York, June 22.--The aver- 
age automotive jobber has capa- 
bly guided his 
four exceptional years, and is to 
be congratulated on the 


judgment and close application 
have made possible, according to 
a report recently released by the 
National Credit Office. 

The report presents compara- 
tive composite statements of the 


Fisher Guild’s 
Entries Will Be 


Judged at Fair 


Detroit, June 22. 





Model Napo- 


leonic coaches submitted by 
American youths in the _ 1934 
Fisher Body Craftsman’s Guild 


competition will be judged in the 
General Motors Building at A 
Century of Progress Exposition, 
Chicago, beginning late next 
month, it is announced in 
June issue of “The Guildsman,” 
official magazine of the educa- 
tional foundation. 


“The ‘Windy City’ will be the} 
Mecca of literally millions of 
persons in the next few months,” 


the publication says. 
judging of the miniature Napo- 
leonic coaches always has been 


of widespread interest, it finally | 


was decided that in fairness to 
the public it should be held at 
the World’s Fair. 

“This decision does not affect 
the closing date. All models, to 
be considered for honors, must 
be shipped by their builders not 
later than midnight of Saturday, 
July 21, and we should like to 
caution entrants once again to 
determine the closing hour of 
their local express agencies.” 


NRA Plans to Pass 
Code Costs to Trade 


Washington, June 
An NRA announcement to- 
day states that the Code 
Authority of the Motor Ve- 
hicle Retailing Trade has 
submitted an application for 
modification of its code to 
permit it to incur, and bill 
members of the trade for, 


,. —_—_ 
whee 


reasonable and necessary 
expenses in connection with 
code administration. 


Notice also is given that 
any criticisms of, objections 
to or suggestions concern- 
ing this modification pro- 
posal must be submitted to 
K. J. Ammerman, deputy 
administrator, prior to Mon- 
day, July 2, 1934. 





business through | 


compo- | 
site showing which his individual 


the | 


“Since the} 











automotive jobbing industry for 
the years 1929 to 1933. 

Seven hundred and eighty-two 
reports were used as a basis for 
setting up the comparative state- 
ment for the year ending Dec. 
31, 1933. The percentage of each 
item to the total of assets was 
figured and the result constitutes 
the common size statement. By 
setting up his figures under simi- 
lar classifications and taking the 
percentage of each item to the 
total, any jobber may readily 


| judge whether his trend has been 
similar to that of the industry. 


According to the N. C. O., “The 
general improvement which be- 
gan in June, 1933, is reflected in 
an increase in volume of approx- 
imately three per cent and a re- 
turn to a profitable operating 
basis. Only about 30 per cent of 
those submitting operating state- 
ments sustained average losses of 
$2,611, whereas 70 per cent re- 
ported average profits of $3,632. 

“The moderate increase in sales 
was accomplished with a smaller 


average inventory which the rig- | 


ors of a severe winter helped to 
maintain at a low level. This 
fact, and the maintenance of the 
collection period, reflect close 
control, again permitting a reduc- 
tion in liabilities which favored 
the trade creditors as indicated 
by a decrease of slightly more 
than 30 per cent in the item ‘Bills 
Payable.’ ” 


Pontiac Heads 
Start on Tour 
In Southwest 


Pontiac, June 22.—A party of 
Pontiac Motor Co. officials 
headed by H. J. Klingler, presi- 
dent and general manager of the 
company, left last week for an 
extended trip through the middle 
west and southwest. Other mem- 
bers of the Pontiac party include 
A. W. L. Gilpin, vice-president 
and general sales manager; C. 
P. Simpson, assistant general 
sales manager, under whose di- 
rect supervision the western ter- 
ritory falls, and Wade F. Leach, 
vice-president General Motors 
Acceptance Corp. The principal 
cities in the itinerary are Chi- 
cago, Kansas City, Oklahoma 
City, Dallas and St. Louis. 

Touching on the subject of the 
National auto shows at New 
York and Chicago which are in 
danger of being abandoned in 
favor of dealer shows to be held 
simultaneously in 100 cities, 
Klingler said that from the 
standpoint of a sales manager he 
favored their continuance, but 
that as a production man and an 
engineer he would have to oppose 
them. 





New Special Six 
Is Addition to 
Plymouth’s Line 


(Continued from Page 1) 
coupe and a _ business coupe. 
Wheel base is 114 inches. 


De luxe features of the line in- 
clude dual trumpet chromium 
plated horns; glove compartment 
on the instrument panel; dual 
tail and stop lights; valchrome 
finish radiator grille; special all- 
steel artillery wheels with 17x5.25 
tires; new interior sun visor, and 
other refinements. 


The Plymouth Special Six fea- 
tures many new mechanical and 
interior luxury features. The 
seat cushions have extra padding 
and upholstery of Bedford cord. 
The instrument panel has an ash 
receiver and a glove box. In the 
rear seat are two recessed arm 
rests, and two ash_ receivers. 
There is also a plated rail foot 
rest. 


Overall length of the new car 
is 181% inches. 

The Plymouth Special Six has 
such typical Chrysler Motors fea- 
tures as four-wheel self-equaliz- 
ing hydraulic brakes and a 
Safety-Steel body. Mechanical 
features include T-slot four-rin- 
ger pistons; four large main 
bearings; a silent chain-driven 
camshaft; an oil filter and crank- 
case ventilator; manifold heat 
control with seasonal adjust- 
ment; and an independent hand 
brake. 


Chrysler Boasts 
Second Largest 
Week in History 


Detroit, June 22.—Chrysler 
Sales Corp. dealers had their sec- 
ond largest week since 1929 in 
the seven days ending June 16, 
according to company figures. A 
total of 797 Chryslers and 3,278 
Plymouths were reported deliv- 
ered at retail by the Chrysler 
dealer body in that period. This 
total was exceeded in the week 
ending Apr. 7 this year but other- 
wise has not been touched since 
the boom days of five years ago. 

For the week of June 16, deliv- 
eries of Chrysler cars were 40.3 
per cent over the previous week, 
24.7 per cent over the correspond- 
ing week of last year and 28.3 
per cent over the corresponding 
week of 1932. Plymouth deliver- 
ies by Chrysler dealers exceeded 
those of the previous week by 
36.7 per cent. They were 28.2 per 
cent higher than those of the cor- 
responding week of 1933 and 120.6 
per cent over the corresponding 
week of two years ago. 

The overall picture for the year 
likewise shows remarkable sales 
gains for the Chrysler dealers. 
In the 24 weeks of this year in- 
cluding June 16, they had re- 
ported at retail 64,736 units. This 
represents an increase of 51.8 per 
cent over the same 24 weeks in- 
1933 and of 80.4 per cent over the 
corresponding period in 1932. 


Addresses Truckmen 


Pittsburgh, June 22.—Leslie C. 
Allman, director of public relations 
for the Fruehauf Trailer Co., ad- 
dressed the delegates to the annual 
convention of the Pennsylvania Mo- 
tor Truck Assn. tonight at the Wil- 
liam Penn Hotel. Allman discussed 
the importance of motorized trans- 
portation in relation to its service 
to the general public. 


Demand Gas Tests 


Madison, Wis., June 22.—Legisla- 
tion providing for testing of gaso- 
line in Wisconsin on an octane rat- 
ing with regular gasoline to have a 
rating of 65 or over was demanded 
in a resolution adopted by the Wis- 
consin Co-operative Oil Assn. at its 
first state meeting here. A total of 
51 co-operatives were represented at 
the session. 
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End of Depression is Heralded 
In New Federal Roads Program 


Resumption of Federal Aid on Continuing Basis Puts 
Brakes on States Diversion of Motor Revenues 
and Promises Industry Revival 


By WILLIAM ULLMAN 


Washington, June 22.—Uncle Sam again has become a_| 
partner in the highway industry on the old continuing 
In the resumption of his erstwhile position, he 


basis. 
abandons to some extent his 


this fundamental national enterprise. 
appropriations become smaller, but their meaning be- 


comes vastly larger. 


building re-established on its old 
basis, may go farther and in- 
crease the appropriations beyond 
the legal requirements as they 
did in the past. 


Report Growing 
Space Demands 
At Service Show 


Cleveland, June. 22.—- Unprece- 
dented demand for display facil- 
ities in the forthcoming Automo- 


status as financial ‘angel’ to 
In other words, his | 


THE INQUIRING REPORTER 


ser 


Today’s Question 


Has the code ban on parts discounts to independents 
increased your parts sales direct to owners? Has your 
parts volume increased or decreased? 


>see 





W. L. Wascher, parts manager, Michigan Avenue Chevrolet Sales, 
Chicago: “Owners are not buying parts direct from us since the 
code placed a ban on discounts to many independents. I say ‘many 
independents’ because the code bars only those who fail to get a dis- 
count permit from the Chicago Automobile Trade Association. De- 
spite the normally greater seasonal requirements at this time of year 
our parts volume to all sources has not increased for the reason that 
those independents unable to rate a discount from dealers are fre- 





There are many who believe that when the 73rd Con- 
gress’ work is assessed in proper ©———— 
perspective, one of its greatest 
long-time accomplishments will 
be recognized in an apparently 
subordinate provision of the $522,- 
000,000 highway bill. The pro- 
vision in question is that which 
re-establishes regular Federal 
Aid highway appropriations be- 
ginning with the fiscal year 1936 
and with the amount increased 
from $100,000,000 to $125,000,000 
annually. 


nues as in the heyday of their 
highway spending. 

The money collected has been 
diverted to scores of purposes 
totally unrelated to motordom’s 
interests for which it nominally 
has been collected. Every year 
has seen diversions increase un- 
til they reached, in 1933, more 
than $200,000,000. 


State Revenues Shrunk 

The elemental necessity in this, 
of course, was the shrinkage in 
other forms of state revenue un- 
der prevalent economic condi- 
tions. A secondary factor of 
great weight, however, was recog- 
nized as the removal of the re- 
straint upon diversion by the 
program which made _ Federal 
highway grants on 
basis without the original re- 
quirement that they be matched, 
dollar for dollar, by state road 
appropriations. 


A gain for everyone 


Sum Marks Decrease 

These sums will represent sharp 
decreases from the $400,000,000 
appropriated for road construc- 
tion under the Public Works Act 
of 1933 and the $200,000,000 ad- 
vanced this year from the Fed- 
eral treasury. However, what 
they lack in dollar value they 
more than make up in the cir- 
cumstance that they represent 
permanent Federal participation 
in the national highway program. 

That is the estimate placed 
upon the new situation by lead- 
ers of motordom and the motor 


irrespec- 


industry who have recognized, in| °F non-motorist is seen in the 
spite of the hundreds of millions | circumstance that the revival of 
poured into highway building in| road building on a partnership 


the past two years, that the 


country actually has been with- | tion of what, until 1929, was one 


out a road program for the first | Of the nation’s foremost indus- 

time since Federal Aid was in-| tries, road building. : 

augurated in 1916. The bill assures a minimum 
total spending of more than a}! 


In the resumption of the form- 
er road program pattern, motor- 
* ists stand to get back many hun- 
dreds of millions of dollars which 
they pay annually in the form of 
gasoline and automobile taxes. 


States to Match U. S. Dollars 


Their chief monetary gain, in 
fact, will derive from the circum- 


billion dollars for highways dur- 
ing the next three years. 

The program is composed 
the following items: 


of 


Left over from the original 
$400,000,000 PWA ap 
propriation 

Additional emergency grant 
for the fiscal year 1935.. 

Appropriations for the fiscal 


230,000,006 


200,000,000 


stance that under Federal Aid the years 1936 and 1937.. 250,000,000 
: . ees Matching funds by the 

states can obtain national assist- atibea ta die head Genes 

ance with their road programs 1936 and 1937......... 0,000,000 

only by matching Uncle Sam’s U. S. appropriation for na 


tional park and 


tion roads 


reserva 


dollars with dollars of their own. 


2,000,000 


In the past two years, many 

states have stepped out of the Total... ; $1,002,000,000 
highway business virtually alto- The sum actually may be larger 
gether. They have depended al-| As viewed by Federal highway 
most entirely upon the Federal | officials, the states, finding them- 
Government and its emergency | selves compelled to match Federal 


appropriations for whatever road | appropriations and with road 
construction and maintenance | ————____ " 

work have been carried on within 
their borders. 

In the meantime, 
creased tax rates on 
compensating for reduced 
sumption, the states have been 
collecting as much, or more, in 
the form of motor vehicle reve- 


Yes Sir, She’s Synthetic 


with  in- 
gasoline 
con- 





Synthetic Tire 
Answer Threat 


Of Rubber Pact 


(Continued from Page 1) 
cording to announcement 
made by the company, 

In the processing of these tires, 
Du Prene, a synthetic rubber de- 


just 


veloped by E. I. du Pont de 
Nemours & Co., was used, and 
the tires were built with the 


same machinery that is used to 
produce natural rubber tires. 
Du Prene is a product that has 
been developed by du Pont sci- 
entists as the result of long and 
thorough research, and is com- 
posed of materials that are found 
in abundance in the United 
States. Among the ingredients 


used are coal, limestone, salt and 
water. 








an outright | 


tive of his standing as a motorist | 


| Motor 





basis will result in the rehabilita- | 


tive Service Industries Show is 
indicated by the early applica- 
tions for participation already re- 
ceived by A. B. Coffman, show 
manager. The 1934 A. S. I. show 
will be held in the new Exposi- 
tion Hall of the Public Auditor- 
ium, Cleveland, Nov. 19 to 23. 
While this new building affords 
a tremendous amount of space 
under one roof and within a 
single building, the limit of facil- 
ities will be taxed, according to 
early indications. 

The joint operating committee 
representing the three associa- 
tions sponsoring the show met in 
Chicago and were amazed at the 
applications which had already 
been received although they had 
gone into the mail only the first 
week in June. The organizations 
which are sponsoring the 1934 
show are National Standard 
Parts Assn., Motor and Equip- 
ment Manufacturers Assn. and 
and Equipment Whole- 
salers Assn. 

Members of the committee ex- 
pressed a great degree of grati- 
fication with the early indications 
of interest. The greatest number 
of jobbers ever to attend a show 
of this kind is expected, with 
each year seeing a_— greater 
amount of interest built into the 
exhibit which represents’ the 
maintenance market approximat- 
ing nearly a billion dollars in 
value. 


Virginia Dealers Agree 
To Share Code Costs 
Richmond, Va., June (UT- 
PS).— The Virginia Automotive 
Trade Assn. was on record today 
as approving the new assessment 
plan to provide funds for the ad- 
ministration and enforcement of 
the motor vehicle retailing code. 
Under the plan approved at the 
annual convention of the associa- 
tion held at Virginia Beach this 
week, practically every dealer in 
the state has agreed to pay his 
share of the expense in prosecut- 
ing violators of provisions of the 
code. 


99 
we 





J. A. MacMillan, president and A. L. Freedlander, right, vice-presi- 
dent and chemical engineer, of the Dayton Rubber Mfg. Co., inspect 
the new set of synthetic rubber tires recently developed. 











quently buying substitute parts from other sources of supply.” 


* 


* 


O. D. Wearley, Packard, Toledo, O.: “There has been a definite 
increase of parts sales direct to car owners and in parts volume to 
all sources since code ban of parts discounts to independents became 


effective.” 
fk 


* 


V. E. Allen, general manager, H. L. Johnson Motor Sales Co., Inc., 


Syracuse, 


Terraplane-Hudson distributor 


in 19 counties: “Our 


volume of parts sales direct to car owners has not changed mate- 
rially since ban on parts discounts to independents went into effect. 
We are selling fewer number of parts to independents, but total net 
revenue is larger than was case before physical volume decreased.” 


* 


+ 


” 


Robert Banting, Banting Motor Car Co., Dodge-Plymouth, Toledo, 


©.: 
independents. 


“Parts business has been hurt by code ban of discounts to 
Fleet owners with garages in other cities are taking 


their business to dealers in those cities and obtaining discounts.” 


* 


* 


Thomas Burns, parts manager, M. J. Lanahan, Inc., Dodge, Chi- 


cago: 


“Although some owners have come to us for direct purchase 


of parts they did so because of doubt that their neighborhood repair 
man could not secure discounts on parts which he formerly split 


with them in some cases. 
great enough to notice. 


The number of owners doing this was not 
The theory of the ruling is that the dealer’s 


service business would gain but the code has not contributed in that 
respect because any increases in our parts business have come from 
the fact that owners drive their cars more and need more parts and 


service at this season.” 
+ 

A. W. Coss, general 
Pontiac dealer, Syracuse: 


manager 
“Offhand, I would say our parts sales 


* 


A. W. Chapin, Inc., Buick and 


direct to car owners are running about the same, but dollar volume 
of parts sales to all sources has shown a fair increase.” 


* 


* 


John Lownsbury, Lownsbury Motor Sales Co., Chevrolet, Toledo, 


©: 


discounts to independents has 


“The biggest volume of parts sales since the discontinuance of 
come from 


insurance companies. 


There has been a substantial increase of parts business from this 


source. 


Parts sales to car owners have also increased as a direct 


result of the no discount clause of the code.” 


+ 
J. V. Leach, manager parts 
Co., Inec., Syracuse, distributor 


department, 
of 


1” 


J. F. O’Connor sales 
Studebaker and Pierce-Arrow: 


“Do not think code ban on parts discounts to independents has had 
any important influence on our volume of sales to car owners or on 


volume of such sales to all sources. 


k 


” 


‘ 


Edward Gerhart, service manager, Studebaker Sales Co., Chicago: 


“We have noticed no increase 


in 


car owner parts business, since 


many of the independents were barred by the code from getting dis- 


counts and whatever increase we 


have experienced in parts volume 


has been due to the seasonal condition which always obtains at this 


time of the year.” 





Dodge Dealers’ Record 
To Date Totals 110,106 


Detroit, June 22.—For Dodge 
dealers the week ending June 16 


proved another busy chapter of 


retail activities and increasing 
sales according to the figures 
just released by A. vanDerZee, 


general sales manager of Dodge 
Brothers Corp. During that six- 
day period the company’s dealers 
made retail deliveries amounting 
to 6,401 passenger cars and 
trucks. This sales volume marks 
an increase of 22.5 per cent over 
the business of the preceding 
week and a gain of 26.3 per cent 
over sales in the corresponding 
week of 1933. 

The year-to-date total of Dodge 
dealers’ retail deliveries, on June 
16, accounted for 89,726 passenger 


ears and 20,380 trucks, or for a 
total of 110,106 vehicles. Com- 
pared to 58,999 passenger cars 


and trucks delivered during the 
like 5% months of 1933, the year’s 








turnover so far shows a gain of 
86.6 per cent. 

The 6,401 retail deliveries cov- 
ered by the June 16 report in- 
clude 2,546 Dodge passenger cars, 
2,858 Plymouths, and 997 Dodge 
trucks, the week’s sales increases 
being 25.8 per cent for Dodge 
passenger cars, 21.5 per cent for 
Plymouths, and 17.4 per cent for 
Dodge trucks. 

In commenting on the excellent 


sales showing made by Dodge 
dealers, vanDerZee calls atten- 
tion to the fact that all but a 


small percentage (12.5 per cent) 
of the passenger car deliveries 
were of Dodge de luxe models. 

“This means,” says vanDerZee, 
“that while our dealers’ passen- 
ger car sales increased 23.5 per 
cent over the preceding week and 
65.5 per cent so far for the year, 
the gains are not, to a measur- 
able extent, due to the recent 
reduction of our list prices to the 
base figure of $645.” 
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One sacred pledge we 
now, 


make our friends here and 
This publication, God willing and so long az it 
is in our charge, will never champion the cause of anu 
individual or any corporation which is not for the best 
interests of the automotive industry as a whole. Nor 
will its columns be used to spread gossip or inflame 
prejudice. It will confine itself to the up-building of 
the industry it is pledged to serve, wholly through the 
dissemination of NEWS which is timely, authentic and of value. 


WE BO OUR PART 





SATURDAY, JUNE 23, 1934 


Gains Under the Code 
ANGIBLE evidence that all the claims made for the 
Automobile Retailing Code are not just so much bally- 
hoo is contained in the report of the San Francisco deal- 
ers’ association. With all other factors being equal this 
report indicates that there has been a sharp reduction 
in the losses sustained by dealers in used car transactions. 
The high point in this respect occurred during the open- 
ing month of the year, with the used car clauses of the 
code then effective only one month. The average used 
car loss sustained by the dealers surrounding the Golden 
Gate during that month was $9 a unit. Compare this 
with an average loss of $80 a unit in the same month of 
1933. In February of 1933 dealers averaged a loss of $104 
per car. This year in the same month the dealer average 
loss was reduced to $34. 


Strangely enough, the loss during May averaged $47 
per car. Whether this reflects the effect of the new car 
price reduction in April on used car values, or whether it 
is due to over anxiety on the part of dealers to move their 
used car stock, even at increased loss, before the season 
wanes is a moot question. It should be given careful con- 
sideration by the compilers of the used car price manuals. 
At any rate, there has been a sharp reduction in used car 
losses since the code became effective and it may require 
only a little additional administrative genius to give 
greater protection against price fluctuations. In any case 
these changes may be equalized later as the lower used 
car prices are reflected in the lower legal allowance. 


Stopping Tax Diversion 

JPEDERAL aid for state highway construction is given 

legal standing again in the highway bill signed last 
week by President Roosevelt and backed by $200,000,000 
good American dollars. While Uncle Sam is being less 
generous this year, and for the next three years to come, 
he is being more sensible. Under the highway grant of 
$400,000,000 last year it was necessary, only, for the state 
to ask and it would receive. Under the new measure, the 
state must match, dollar for dollar, the appropriation it 
receives from the Federal government. No matchee, no 
money. Through this plan, if the states avail themselves 
of their full share of Federal aid it will mean that they 
will match the $200,000,000 Federal fund and the tota! 
spent will be equal to the $4,000,000 allotted for this work 
last year. But it will mean in addition that the state gaso- 
line taxes which were imposed for the purpose of building 
roads will be used for that purpose and not diverted to 
other uses by the states as it has been during the past few | 
years, when the states looked to the Federal government 
for road money. 


‘ ‘ 
Can’t We Improve? 

N his column “A Word in Edgewise” which appears in 

the right hand corner of this page, Publisher G. M. 
Slocum calls attention to a trend which deserves the con- 
sideration of all automobile men. This trend is the dry- | 
ing up of interest in automobile pages of many newspa- | 
pers. It is caused, as he charges, by the fact that infor- | 
mation supplied by the industry itself, to automobile 
editors, hold very little interest and no help for the| 
average reader. The fault seems to lie in the desire to| 
build up personalities and units rather than building the 
industry as a whole. We recommend that you read “A 
Word in Edgewise.”’ 





genuity in methods of making a 


| my rotten driving.” 


getting new customers. Then 
gives away ten per cent on his 
| used cars. 


| who used to skin everybody in 
the county, had a son who now 
shops all over the same county 


FREE 


AIR 


By Cliff Knoble 





T’S a cinch to end traffic con- 


gestion, Just give motorists 
the right to jail each other for 
minor violations. 
a ot * 
A HUNDRED ARE EAGER 


to help a dealer buy, for every 
one who'll help him sell. If you 
value your time, find out whether 


your visitor wants to work ON 
you or FOR you. 
* * * 


Nominations for the Most Useless 
Thing in the World 
Shock absorbers on a hearse. 

Tom Tittlewit. 


WHENEVER AN automobile 
ad writer runs out of adjectives, 
he can always renew his supply 
by reading a few movie ads. 

* Ee * 

HANK HENKLEBERRY an- 
nounces the of his 
fourth invention six weeks. 
His latest stroke of genius is a 
mechanical wiper for cleaning the 
lenses of a motorcyclist’s goggles. 
Each wiper arm is fitted with a 
weighted pendulum which bobs 
up and down with the motion of 
the rider, thus wiping each lens 
at every No complicated 
mechanism is required. 
like a knockout. Good 
Hank! 


perfection 
in 


jolt. 
It sounds 
work, 


+ * * 


Their lack of control would lead 
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one to believe that there must be 
a lot of southpaw parents. 
co + * 


TAX FAX 
THE MOST PATIENT and un- 
complaining animal in the world 
is the ass. The amiable docility 
of the American taxpayer under 
his growing burden, promises a 


worthy rivalry. 
* * *” 


MAN DISPLAYS more in- 

fool of himself than in methods 

which prove him to be ingenious. 
* +: 4 

Silly Simile 


man’s tongue. 


Busy as a sales- 


J’EVER ADMIRE the capacity 
of the fellow who says what he 
thinks, for thinking so dad-blame 
many triviliaties? 





Golf will continue to be popular 
to 
enjoy a long drive without worry- 


as long as it enables a man 


ing about his gasoline tax. 
CORRECT THIS sentence: 


“This car is lot of 
trouble, but it's entirely due to 


giving me a 


k 
k 4 


Smart dealer! Considers adver- 
tising too expensive a method of 


THE OLD HORSETRADER 


when he wants to trade in a used 
car. 
4. 


Oh sing me a song of the long, 


open road; 
The sun shining bright and the 
wind blowing free, 
A tank full of gas and a heart 
full of joy, 
And a car that’s untroubled by 
pains in the knee. 
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Petal on the Daisy 





In This 


Corner 


The views expressed in this column are those of our readers 


and do not necessarily coincide with those of the editors. 


are invited to use this space for 


Readers 
voicing their opinions or ideas. 


Anonymous contributions will not be accepted but confidence will 


be observed upon request. 


Drought 


During the past month it’s been 
a common occurrence to pick up a 
newspaper with a lead story playing 
up the severity of the drouth in the 


middlewest. As a result of these 
newspaper stories you may be in- 
terested in getting the actual facts 


on the situation in Iowa. 

Iowa rainfall, for the first 10 days 
in June, was 1.93 inches as against 
a normal of 1.63 inches. Moreover, 
the most rain (4.08 inches) fell in 
northwestern Iowa where the drouth 
has been most severe while the least 
(one inch) fell in southwestern 
Iowa which had received the most 
rain in May. 

Corn is doing well. 
doesn’t hurt corn. In 1925, when 
the spring moisture shortage in 
Iowa was five inches as against six 
inches this year, we had a crop of 
492,648,000 bushels, the largest crop 


A dry spring 


we had ever had up to that time 
and the second largest in all our 
history. The per acre yield that 


year was nearly 44 bushels per acre 
as compared to the ten year average 
of 38 bushels. 


Some of our friends have been 
confused by the difference in the 
effect of a spring drouth on small | 
grain (wheat, oats, ete.) and on 
corn. The critical period for small 
grain is in May and June and a| 
spring drouth cuts down _ yields | 
markedly. The critical period for 
corn is in July. That’s why a sea-| 
son that wrecks small grain may 
provide a big corn crop. 

But if the spring drouth didn’t 


hurt Iowa corn, what did it do? It 
cut down pasturage, reduced hay 
yields and lowered production of 
small grain. It is Iowa’s good luck, | 
however, that these crops are less 
important to her farmers than to} 
the farmers of many other states. 
Iowa has plenty of grain feed. 
Around 150,000,000 bushels of corn | 
were stored on Iowa farms the first 
of June. We are short on roughage 
temporarily, but the emergency feed 
fodder) were 


crops (including corn 

given a good start by early June} 
rains. Pastures are looking better | 
after the June rains and some of | 


the early sown crops will be ready | 
in a few weeks. 

If a summer drouth should follow 
the spring drouth, how would Iowa 
and the corn crop fare? All we can 
go on here is history. Iowa always 
profits by a dry year. Better soll, | 
heavier rainfall than many other | 
states, and possibly just plain luck! 





| have combined to give Iowa the 
breaks in dry years. 
If we take 1924-28 as the base, 


we find that Iowa normally produces 
about 15.4 per cent of the national 
corn crop. In 1930, a drouth year, 
we would have expected Iowa to 
have 15.4 per cent of the national 
crop or 317,268,000 bushels. Actu- 
ally the state raised 385,390,000 
bushels. In 1933, another drouth 
year, Iowa’s normal share would 
have been 358,951,000. Instead the 
state raised 439,951,000 bushels. 
Hog prices have taken a definite 


upturn the last week. How lucky 
that most Iowans had enough feed 
(Continued on Page 12) 





“ama Word in 
edgewise” 


By the Pablisher 





ONE OTHER than one of the 

best automotive sales analy- 
ists in this man’s business raises 
a question that ought to set some 
of the higher-ups thinking. 
“Have we,” he asked, “in our 
wild desire to publicize what the 
boss likes to see in the papers 
entirely forgotten what the public 
will read?” Then he went on to 
show us that in an analysis of a 
number of leading newspapers, 
the automobile pages which once 
told the motoring public where to 


| go and how to get there, now 
were filled almost completely 
with sales figures and blasts 
about the great records being 
made by competing sales depart- 
ments. I suggested that an 
analogy would be a Woman's 
Page filled with such heads as 
“Wheaties Lead Grape Nuts in 


Texas,” “Cream of Wheat Sales 


| 157% Ahead,” “Jones New Jello 
| Sales Manager.” Instead, the 
package goods manufacturers 


| supply the women’s editors with 
recipes which so neatly disguise 


their products that neither 
Johnny nor the old man ever 
know that they are getting their 
vitamins A, B & C in everything 


(Continued on Page 6) 
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PONTIAC EXECUTIVES TELL 


PONTIAC DEALERS TO 
MAKE MONEY 


“We make 
ICs and ¢ 


“We aim to build Pontiac success ore me 
on the fundamental principle that oles 
we can be successful only in propor- 

tion to the success of our dealers.’’ 


These are the reasons why dealers are making 
money with the Pontiac franchise . . . why they 
like to do business with Pontiac. So would you. 
Write for Pontiac’s new franchise book—éget all 
the facts and study them. It also tells what our 
dealers think of our program and methods. 


Sales Department, 
Pontiac Motor Company, Pontiac, Mich, 


Please send me a copy of your new book, **Pontiac—The Outstanding 
Franchise.”’ 


Name 
Address 


City 


PONTIAC MOTOR COMPANY 











———————— LL 
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Dideperdents Find Place In Sun _ \Industry Prepares Welcome 


As Dealers Seek Customer Contac 


© — 





By E. M. LUBECK 


F 


OLLOWING the plans of the Ford organization in 
securing additional service assistance for their dealers 


by enlisting independent repair stations, dealers in other 


lines of cars are taking similar steps. 


From every section 


of the country reports indicate that dealers are giving 
serious thought to the subject and forming service con- 


nections with outside garages and repair shops. 


The co- 


operative spirit is destined to make a a big” change in con- 
trolling service on the car the@——— 


dealer sells and at the same time 
build up car owner contacts which 
will unquestionably result in in- 
creased new car sales. 

Several months ago Automotive 
Daily News began looking at the 
independent garage man from the 
dealer’s viewpoint as an _ insti- 
tution worth while cultivating. 
Based upon the inability of the 
average dealer to actually service 
the cars he has sold, ADN sug- 
gested close co-operation with | 
the independent on service. 

Mammoth Service Potential 

Twenty-four million cars and | 
trucks in operation, all requiring | 
service, is a figure not under-| 
standable by either the layman 
or the average dealer unless one 
sharpens a pencil and begins fig- 
uring on paper the impossibility 
of the 39,000 authorized dealers 
of the United States to handle the | 
service volume of the country. | 
Even if the dealer body was in- 
creased it cannot be done because | 
of the fact that the dealers are 
not set up physically or financi- 
ally to take care of the service | 
requirements of the car owners. 

Whether one uses the exact fig- | 
ures or not it must be borne in| 
mind that because of location | 
and equipment it is doubtful if | 
the dealers will ever be in posi- | 





tion to take care of more than 30 | 
per cent of the cars sold by them 
in the past four years. In 1933 
the new cars registered num- 
bered 1,493,794. While the figures | 
referred to represent the new | 
cars actually put on the streets 
and roads by the dealers it must 
be remembered that practically 
twice as many sales were made 
when the used cars are counted 
in. Factory sales managers and 
service managers frankly admit 
that over a _ period of three 
years, based on 200 new cars and 
400 used cars sold each year by 
any dealer, a service problem is 
presented which calls for an ad- 
ditional investment in equipment 
and buildings to handle the 
volume. 

For a long time the Ford Motor 
Co. has recognized that the re- 
quirements of a dealer to service 
the cars he sold is beyond the 
dealer from an investment stand- 
point and is advocating the en- 
listment of the better established 
independent dealers properly to | 
service the Ford cars. This is | 
true of also practically every 
other car manufacturing dealers 
organization. 

Independents Contacted 

Ford dealers’ solicitation of in- 
dependent repair shops, noted as | 
incidental to the Ford dealers’ | 
traveling mechanical school pro- | 
gram, marks the first break in 
that organization to get away 
from the plans that have oper- | 
ated for years. In the Ford plan | 
certain well investigated inde- | 
pendents are invited to attend | 
the regular Ford dealers’ school | 
meetings. The independent op- | 
‘erator is shown just how Ford 
cars should be serviced so as to 
get the best performance out of 


the cars, and shown the equip- 
ment required. 
Dealers, zone, and _ territory 


men are now on the alert for 
service assistance along the same 
lines, preparing to secure the co- 
operation of the independents. 
But the independent is not se- 
curing recognition in the way 
of engraved invitations on silver 
platters. He must do his share. 
First his location is checked, then 
accessibility for service, then his 
potential volume. He next is 
scrutinized for the equipment and 
his managerial capacity. If he| 


passes muster he may get a clean 
bill of health and taken into the 
fold and recognized as a 
lost relation. 

It is worth his while in every 
respect. 
ing list as a co-operative dealer 
or more as an adjunct to the 


regular dealers car maintenance | 


department. The factory men 


work with him just as if he was | 
| been put on cars to make them 


a regular dealer. It means in- 
creased service merchandising 
activities and car owner contacts 
for new car sales. 

These new service assistance 


long | 


He is put on the mail-| 
| week-end and 





plans will mark a turning point | 


in the industry and there is 
possibility of a wild scramble for 
tickets of admission to the here 
tofore charmed cirele of author- 
ized service stations throughout 
the country. 


Plymouth Records 


To 
Hits New Peaks 


Detroit, June 22.—With orders 
from dealers for immediate ship- 
ment of more than _ $28,000,000 


worth of cars this month, the 
| Plymouth Motor Corp. factory 
has established a new all-time 


ple As Plant 


| buried our heads so deep in the 


a | 


¢_—a word in 


. oe 
» YreEw1ise 
edgewise 


(Continued from Page 4) 


they eat, from hamburger to ice 
cream! 
* ok * 

“LET’S GET back to first prin- 
ciples,” says my friend, “the time 
has come when it behooves the 
manufacturer to re-establish 
motoring for pleasure. Pictures 
of alluring country drives. Maps 
which point out new places to go. 
Suggestions for avoiding’ the 
holiday traffic 
jams.” “Were we all asleep,” he 
asks, “when we failed to point 
out to the public that knee-action 
and all of the gadgets which have 


ride more comfortably, have 
made thousands of miles of coun- 
try roads with their lack of con- 
gestion and their beauty un- 
spoiled by hot dog stands and gas 


stations, available now for the 
motorist’s pleasure?” “Every 
newspaper in America _ should 


print a map showing the best 
routes to the Century of Progress 
this summer. Smart automobile 
editors should be organizing cara- 
vans of cars to the exposition or 
to national parks. The public is 
ready and waiting to follow our 
lead, but we have evidently 


| trough that we think the public 


daily production record each suc- | 


cessive day this week. 


D. S. Eddins, vice-president and | 


general manager, said today that 
the factory turned out 1,898 units 


Monday, 1,983 units Tuesday, 1,986 | 


units Wednesday and 2,113 units 
Thursday—the largest number of 


cars produced in a single day in| 


the history of the company. 

The activity follows recently re- 
duced prices and a new addition 
to the Plymouth line, the Plym- 
outh Special Six. 

“Thus far this month the Plym- 
outh factory has produced more 
than 27,000 cars,” Eddins added. 
“Retail sales for the first two 
weeks of this month were six 
per cent above the same period 


of May and 20 per cent ahead of 
the first two weeks in June of 
1933.” 


is more interested in the peaks 
and valleys of our sales charts 
than the actual ones they buy 
their automobiles to see!” 
3 *K ra 

NEITHER THE AUTOMOBILE 
editors nor the newspaper pub- 
lishers are responsible for the 
present dullness of the average 
automobile page. From the dawn 
of the industry the newspapers 
have been lavish in their support. 
The fault lies directly on the 
doorsteps of the manufacturers. 
The sales blast of one company 
has called for a bigger one from 
the next. The automobile editors 
are importuned by the business 
office to co-operate with the 
manufacturers and their dealers. 
“Tf that’s what they send you, 
that’s what they want, so give it 
to them!” It is simply another 
vicious circle which is devouring 
the very thing for which the de- 
partments were created. 
is enough talent on the papers 
and in the publicity offices of the 
manufacturers to create material 
which John Henry Public and his 
entire family will eat- right- out- 
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There | 


Detroit, June 22. Motor car 


manufacturers are extending 100) 


per cent welcome to the visiting 
delegates to the Rotary Interna- 
tional meeting which opens its 
sessions here on Sunday. Dele- 
gates numbering 10,000 from all 
corners of the world, comprising 
representative business and pro- 
fessional men from a total of 84 
nations, will see Detroit in action 
in the various automobile plants 


and will be transported from one| 


point to another in cars furnished 
by the dealers, the car manufac- 
turers and those owned by other 
Detroit residents. The visitors 
will ride free. 
Makers Co-operate 

Car manufacturers are placing 
brand new cars at the disposal of 
the convention delegates. Ford 
will have a huge fleet ready for 
the first day and has engaged a 
parking lot near the headquarters 
of the convention. Chrysler and 
General Motors, as well as many 
others, are ready with their cars. 
All cars will be conspicuously 
marked on the doors with huge 
replicas of the geared wheel, the 


insignia of the organization. They | 
may be hailed any time night or | 


day for any trips the 
may want to take. 


The convention authorities 
themselves, however, have done 
their bit to boost the motor car 
industry. In the advance notices 
sent out some months ago to all 
sections of the world the letter 
read in part, “come to Detroit. 
See the motor car industry in its 
peak of production and arrange 
now with your local car dealer 
to take delivery of a brand new 
car while you are here. Put the 
first miles on a new car yourself 


delegates 





of-your-hand-and-like-it. There is 
photographic material galore 
available. It ought to find its 
way not only into the automobile 
pages of the daily newspapers but 
into the roto. sections. There 
ought to be more material en- 
couraging motoring in the maga- 
zines, in the movies and on the 
radio. 
4 ‘ * 
MOST OF US are too near the 
picture to see what is going on in 
the mind of the man who buys an 
automobile. There are thousands 
of motorists who will not drive 
their cars over the week-end be- 
cause of traffic congestion. Thous- 
ands more who gave up their cars 
during the depression and who 
are not hurrying to buy now, al- 
though they can again afford to. 
We forget that there are 10,000,000 
or more young folks who have 





at a Time 
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Price reductions and increased vacation travel have brought a new stimulus to Detroit’s automobile 


Industry. 


1,900 units daily, 


Here’s a view of the Plymouth Motor plant, where production has been stepped up to nearly 
an all-time record. 


: For International Rotarians 


| and when the meeting is over use 
the car for part of your trip home, 
Up to a month ago 94 members 
had signified their intention of 
getting cars. This week dozens 
of delegates arriving early have 
taken delivery of the latest mod- 
els and convention managers yes- 
terday stated that with the new 
lowered prices undoubtedly hun- 
dreds of the delegates would take 
advantage of the opportunity. 


Chrysler opens the first session 
of the convention by presenting 
the Chrysler Choir of 185 voices. 
Dodge has repainted the big bill- 
board on Grand Boulevard, said 
to be the biggest in America, to a 
special sign welcoming the dele- 
gates. Chrysler also presents at 
the opening session a _ pocket 
sized booklet telling Detroit his- 
tory and point of special interest 
to visitors, and includes a carto- 
graphy map. Chevrolet, looking 
ahead for a five-year period, will 
present each delegate with a five- 
year diary so the delegates may 
record the events of their visit to 
Detroit, with spaces left for fu- 
ture meetings. 


Ford Invites 


Ford has extended special in- 
vitations to the ladies of the con- 
vention to tea at the famous 
| Greenfield Village and granted 
permission to the visitors to use 
his own private gate to his col- 
lection of early Americana, Wed- 
nesday will be given over to open 
house at all the motor plants in 
the Detroit area. Special guides 
will take care of the visitors. 


The climax of the show will be 
the exploitation of Detroit’s lead- 
ing industry in the nature of a 
continuous motion picture dis- 
play at headquarters. 








come into the market since the 
automobile was a novelty. It is 
going to be hard enough to stir 
their enthusiasm over “the ro- 
mance of the road.” It’s a long 
time since we've had a song hit 
like “In My Merry Oldsmobile” 
sweeping the country. And it 
took a_ hard-boiled statistician 
and analyist like my friend to put 
his fingers on one of the reasons, 
surely one of the most apparent 
reasons, why the automobile is 
becoming as prosaic as a kitchen 
sink.—-G. M.S. 


De Soto’s Sales 
At World’s Fair 
Increase 25% 


22.—Retail sales 


Detroit, June 
of Airflow De Soto cars at A 
Century of Progress Exposition 
this year have increased 25 per 
cent over last year, H. C. Jamer- 
son, director of advertising and 
sales promotion for the De Soto 
Motor Corp., said today. 

Jamerson made the statement 
on his return here after a visit 
with Chrysler Motors officials at 
the Fair. 

“The Airflow exhibit at the 
Fair is attracting a tremendous 
amount of interest,” he _ said. 
“Over ten times as many visitors 
at the Chrysler track have asked 
to ride in the Airflow De Soto as 
compared with the corresponding 
period last year.” 


German Motor Vehicle 
Output Grows in March 


Washington, June 22.— Motor 
vehicle production in Germany 
during March reached a higher 


in either of the two 
preceding months, according to 
an official report to the Com- 
merce Department from Berlin. 
A total of 8,953 passenger cars 
was produced in the German 
plants during the month. Pro- 
duction of trucks totalled 1,997 
units; small motorcycle produc- 
tion totalled 2,805 units; large 
motorcycles, 2,940; three-wheeled 
| vehicles, 866, and buses, 193. 
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Ir was hot. And humid. Sometime each day it 
rained. The month was June, and the year 1919. 

New York was a mad city, with too many people 
in it. The A. E. F. was coming home and uniforms 
were common in the street. Bands blared and 
parades passed at any time of day every day. Officer 
casuals, sweating under trench coats and kit bags, 
went cursing from hotel to hotel in search of rooms. 

Prohibition, that Noble Experiment, was to be 
inaugurated at the end of the month. Protest 
meetings with many bands were held nightly in the 
old Madison Square Garden. Breweries gave away 
the last of their beer. Doormen on the wide granite 
steps of the old Belmont tenderly cleared away the 
mourners succumbed to the last celebratory glass. 

Everybody had too much business, too little 
goods. Orders were sent out to a dozen firms. The 
one with stock on hand filled the order, the others 
received cancellations. Meanwhile business basked 
in the prosperity of fictitious unfilled orders. And 
prices rose sporadically. 

The War To End War was over. The New Day 
was at hand. Give a Job, screamed the posters and 
exhorted the Committees. Demobilized soldiers 
wandered around dazedly for a few days to see the 
Big City, and then went home to civil life and reality. 

* * * 

Down 1 half a floor in the old Mail Building in 
City Hall Place a few frantic Chicagoans and a 
handful of newspaper men just out of uniform were 
dazedly trying to get together a new publication, It 
was a harried accouchement. Nobody seemed to have 
exact specifications. It wasn’t exactly going to be a 
newspaper, but more of a daily magazine. Pictures. 
Society. Sports. Theatres and amusements. Fiction 
and features. The minimum unit of advertising was 
to be a quarter page. 

In advertising offices around town, ex-middle 
Westerners bragged to representatives of New York 
papers—‘‘Well, you birds are going to see some real 
competition at last. The Chicago Tribune is going 
to get out a real newspaper for New York. . .”” Such 
were the times that twenty-four pages of national 
advertising were secured in advance of publication! 

* * * 


Tue Illustrated Daily News published its first 
issue on Thursday, June twenty-sixth. 

It was hot. And humid. It rained now and then, 

Three pages of national advertising were pub- 
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lished in the first issue. Cancellations for the other 
twenty-one came in before noon. 

That’s about all that happened. 

* * * 

Tue Ivitustratep Dairy News was_ unlike 
anything ever before published. It wasn’t a news- 
paper, by any charitable consideration. It most 
certainly was not a magazine. Advertisers gasped 
and asked, ‘‘What is it?”? Nobody could quite say, 
not even the people who worked on it. 

It was not very well printed, with an undeniably 
melancholic effect. The pictures had an old tintype 
aspect and were garnished by archaic curlicues. 
The typography was strangely subdued, reminis- 
cent of the boiler plate interior of a country 
newspaper. And the makeup was casual, like a 
natural cataclysm. It was all very discouraging. 

Curiosity circulation in the first few days ran 
above 150,000 copies. By August the net paid 
touched eleven thousand some days. Some of the 
pioneers went home. The people in the know 
estimated that it would all be over by the first frost. 

* * * 

A Firtu AVENUE store on one of those early days 
bought a quarter page and advertised a sale of 
women’s black silk hose at $1.00. The wives of six 
of our men made purchases. The advertiser reported 
a total of seven sales! We 
never did learn the identity of 
our Unknown Reader! 

* * * 

Tue paper changed from 
day to day. The “Illustrated”’ 
was dropped. The editorial 
staff began to work together. 
In September the Limericks 
came—$100 a day for the best 
last line. Circulation spurted 
and moved up. January 1920 
averaged 141,238 copies. 

We have been criticized 


o 


for our Contests by unknowing 
outsiders. The Contest is an 
artificial attraction intended 
to attract the non-reader and 
hold him long enough to form 
a reading habit. Contests in- 
troduced The News to millions; 
and some of them became permanent readers. 

The long sustained growth of News circulation 
may pretty much be accounted for by two factors: 
1)—The newspaper is a habit. The News has the 
shortest habit-forming term of any newspaper. The 
reader becomes familiar with it faster. 2)— The 
News is a balanced newspaper, containing all the 
proper ingredients. It holds and satisfies. 

+ * * 

Pus.isHeD on a comparative shoestring, printed 
on rented Mail presses, delivered by a distributing 
company, The News began to pay for itself in 
sixteen months—a record. 

Classified did it. Until John Wanamaker slashed 
his prices in October and pricked the bubble, the 
year 1920 was a continuation of the year 1919. 
Somebody found out that Help Wanted copy in this 
new tabloid brought workers in great numbers, 
particularly women workers. Thence came the tag, 
**stenographers’ bible,” appended to The News for 
some years. The News page had been changed from 
four columns to five. Some days classified exceeded 
four pages. Much of it melted away in the 1921 
depression, kept melting as the rates rose; was 
discontinued in 1924. 

In 1920, most national advertisers 
were not interested. But little local 








GERMANS BLOCK SIGNING OF TREATY 
Newport to Entertain Prince of Wales in August 





*® First Issue, June 26, 1919 





shops came in. Hearn’s was our first big store, in 
1921—with circulation nearing a half million! 
¥ * . 

Ear.y in 1921, a five-story building at 23-25 
Park Place was leased for twenty-one years, rebuilt 
into a newspaper plant, hopelessly outgrown in five 
years. The Brooklyn plant opened in 1926 spread 
the production. The thirty-six story News Building 
on East Forty-second Street was planned in 1928, 
built in 1929, occupied in 1930. 

Independent distribution, begun in 1922, accel- 
erated growth. The Daily News passed the million 
mark in February, 1926. The Sunday News started 
in May, 1921, passed its first million in February, 
1925, its second million in October, 1933. Linage 
went up every year. Big advertisers, one after 
another, became News investors. 

In common with most newspapers, The News 
grew until 1929. Uncommonly, it continued grow- 
ing in 1930 and 1931. February, 1932, brought the 
first linage loss, April, 1933, brought gains again. 
The first five months of 1934 have run 185,000 lines 
ahead of 1931! 

* * * 

Ir must be recalled that The News came at a 
stale period in newspaper enterprise, the anti- 
climax after the war. It gave the reader greater 

_ convenience in the small page, more 

| legibility in the eight-point text, 

7 greater interest in selected stories, 
brevity in coverage, more attraction 

in pictures. It first established the 
photograph as a news vehicle, the 


camera as a reporter. And it offered 
entertainment with ChicagoTribune 
features, circulation bedrock any- 
where. Last but not least, it made 
women morning paper readers, 
made New York a morning news- 
paper market! 
* + * 

Bune 26 was the fifteenth anni- 
versary of The News. Sixteen English 
language newspapers were published 
in New York City in 1919. But four 
have survived death, merger, or 
changed ownership. Only eleven are 
published today. 

In fifteen years The News has become the 
strongest newspaper in this country. It has not only 
the largest circulation in the United States, but the 
largest circulation of any newspaper published in a 
single city in the world. 

The News has never won any Pulitzer prizes, 
any typographic awards or honorary degrees, But it 
has won and held the largest audience in this 
country, in the most competitive newspaper field. 
If the people of New York can be said to have a 
common interest, The News is it. 

To the advertiser it offered a new opportunity 
of immediate, inexpensive and effective access to 
the first market of the world. There is no longer any 
question as to its status as a medium, as to the 
audience it reaches or whether it will work. Time, 
experience and success have answered all the 
questions. In advertising volume it is with the first 
half-dozen papers in the country—first in retail, 
and first in revenue! With its 1928 rates and enor- 
mous premiums in circulation added since, it is the 
greatest opportunity in advertising today! 

And it might be well to remember that fifteen 
years is merely a start for a newspaper! 


THES NEWS 
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udehakets “Year Ahead” Line Starts at $695 
Models Include - President, 


Commander and Dictator 


(Continued from Page 


dent series with prices ranging 


from $695 to $1445. 


Paul G. Hoffman, president of 
the Studebaker Sales Corp., in 
explaining that the new models 
have been in preparation for 


some time, predicted that a low 
priced Studebaker equipped with 
power brakes and advanced 
streamlining will prove unusually 
popular with the motoring public. 

Hoffman stated that there will 
be three distinct groups of Stude- 


& 


1) 


viding abundant room for a spare | 


tire and the accessories of travel. 
These may be stowed beneath 
the roomy rear deck, a spacious 
compartment that is reached by 
raising a rear cover. 

The interior of The Dictator 
“Land Cruiser” is equipped with 
bucket type front seats 21% 
inches wide; rear seats measure 
20% inches and are divided by a 
center arm rest. Both are deeply 


| upholstered and a special type of 


bakers in the “Year Ahead” mod- | 
els, each group having a wide 
choice of body models. Factory 


base prices of the three groups 
are: The Dictator, $695 
mander, $890, and The President, 
$1,170. 

Of the three groups, the De 
Luxe Dictator line with its “Land 
Cruiser” design and power unit 
on the four-wheel mechanical 
brakes, easily becomes “the big 
news” 
ings. 

The styling of the new De Luxe 
Dictator “Land Cruiser” 
that of the President “Land 
Cruiser,” which made its debut 
at the last New York automobile 
show. From the front of the Dic- 
tator’s sloping radiator to the 
streamlined rear sections of the 
tear-drop tonneau, the designers 


; The Com- | 


of Studebaker’s new offer- | 
| may vary the brightness of the 
| illumination as he desires, 

follows | 





have kept strict faith with the| 


edicts of the _ school 


of aero-| 


ian ash 


bolster rear seat insures a com- 
fortable position for all passen- 
gers. Broadcloth or mohair up- 
holstery is used. The instrument 
panel and door trims are done in 
beautiful mahogany lacquers. 
Hardware is chromum plated. 
The instrument board contains 
a built-in radio panel, with a 
glove compartment to match, and 
receiver. Instruments, 
new, big and modern, are in- 
directly lighted and the driver 


A combination of cowl ventila- 
tor, window top panels of glass, 
adjustable safety glass wind- 
shield and adjustable side wind- 
ows permit several choices of 
ventilation systems, each without 
the annoyance of drafts on the 
passengers, 

Dictator “Land Cruiser” bodies 
are of steel, reinforced by steel, 


Y 








The New Dictator Sedan 





The sedan of the new Studebaker Dictator series. 


This line brings tear-drop styling and power brakes 


into the low price field. The base price of the line at the factory is $695. 


Cast iron brake drums on all 
models are used to insure a free- 
dom from brake drum scoring 
and rapid lining wear. The ad- 
dition of the power device to the 
four-wheel mechanical brakes 
makes the driver’s task much less 
arduous. 

The wheelbase of The Dictator 
is 114 inches and its. overall 
length is 195% inches. The car 
weighs 2,895 pounds. Front tread 
is 58 inches, rear 60 inches. The 
six cylinder motor develops 88 
brake horsepower at 3,600 r.p.m. 
and the NACC horsepower rating 
is 25.4. The piston displacement is 
205.3 cubic inches or 2.34 cubic 


Pack Up Your Baggage 





The Dictator four-passenger coupe, showing the lu rgage space provided in the rear deck. Tear-drop 


dynamic engineers. 
moulding sweeps from radiator | 
to tail light. 
horizontal. 
In addition to the advantages 


afforded by streamlining the de-| 


sign serves the purpose of pro- 


Hood louvres are| 


styling features all models. 


The shoulder | the entire body being fused into 


one shell of steel 


welding. 


by electric 


The adoption of the vacuum | 


power unit for Dictator brakes 
makes this equipment standard 
on all Studebaker automobiles. 


Quiet and Comfy 





Downy cushions, soft springs, freedom from drafts and ample recom 
are claimed for the rear seats in the new Studebaker Dictator Land 


Cruiser. 


The head cushion gives added comfort and relaxation. 








inches per horsepower and 32.9 
pounds of car weight per horse- 
power. The compression ratio is 
6.30. 

The De Luxe Dictator is 
equipped with free wheeling, 
Startix,: automatic choke and 
many of the other “mechanical 
brains” pioneered by Stude- 
baker’s now famous “automatic 
automobiles.” 

Commander and President 
models have benefited by im- 
provements of appearance, per- 
formance and interior luxury | 


| through the use of new fitments, | 


upholstery and refinements. 


Despite the changes in the | 
“Year Ahead” models and the| 
improvements, the Commander’s 


base f.o.b. factory price has been 
reduced from $30 to $45 under 
previous list prices. 





DICTATOR 

NN ee ane xd ud pen $695 
Coune for 2, Regal........sce6 730 
ICM Sa. cas de keene 750 
Coupe for 4, Regal............ 780 
a OO tse seers 720 
St. Regis Sedan, Custom....... 755 
St. Regis Sedan, Regal......... 770 
re i ee a eas 750 
rn. Cee cen acueees 785 
Ne TO : . 800 

$5.00 list extra for mohair up- 
holstery. Extra charge for bump- 
ers, vertical bumpers and _ metal 
spring covers. 

DE LUXE DICTATOR 
ear TE os a oe cb ckeae ee $750 
Coupe for 8, Regal. ....sccccce 780 
ON Me ie eae te sain 800 





Coune for 4, Regal. .cccssceces 830@——___—_- 

OS SO Pen ae oe 77u 

St. Regis Sedan, Custom....... 805 

St. Regis Sedan, Regal........ 820 Kentucky Passes 

EC vches inves ei euedversea 800 

I ss wine oben 0k 6G 835 Gross Receipts 

i is di ple awh ehé kee 850 | T in l ti 

PR Pe ee 995 I e 

Land Cruiser, Regal........... 995 ax gis avon 

oe Dinas ke) ica baw aa ae 800 

NS. eee eee ee 830 Frankfort, Ky., June 22.— 
$5.00 list extra for mohair up-| Passed by both houses of the 

holstery. Extra charge for bump-| Jegislature and signed a few 

ers, vertical bumpers, safety glass hours after by Governor Ruby 

and special spring covers. Laffoon, the three per cent gross 

COMMANDER receipts tax bill is now law. The 

i eee ee eee eee $865 | Measure received 51 votes in the 

Coupe for 2, DE 2 cks wees _, 895| house and 20 in the senate, ex- 

EY OE re 915| actly the number required for 

Coupe for 4, Regal............ 945| passage in both branches. It 

St. Regis Sedan, Custom. 920] puts a tax on all automobile and 

St. Regis Sedan, Regal........ 935 | truck products. 

soem — Oe GR e hiwie'a 9:49 po The law, which provides that 

1 odan, MED sees seeesencess ~ | the tax shall be passed on to the 

CY eS Gs dcglule cha hls widest . 915 Ith » effective tee 

Roadster, Regal ..... 945 | consumer, aithoug 

bo Pee arre rere 1135 | mediately by virtue of an emerg- 

Land Cruiser, Regal........... 1135 | ency clause, will not be put into 
Mohair upholstery is optional at force until July 1. 





Extra charge for The bill is designed to raise 
bumpers, vertical bumpers, safety} $11, 000,000 in new revenue. 
glass and spring covers, $55.00 list.@———— 


A Seat That Fits ie hail 


no extra charge. 





Roominess, plus a form fitting seat which provides relaxation on long 
drives, is one of the driver features claimed for the new Studebaker 
Dictator Land Cruiser. 





PRESIDENT o-—_—___— 

Comme fa Sooo s ck crc iaves $1170 | 

Coupe for 2, Regal........... 1200 Roosevelt Named 
= SSAA Perec rer 1220 ieee . en. a 
Coupe for 4, Regal......ccee- 1250 | Muskegon, June 22.—G. Hall 
Sedan. Coste 26s isicaceces 1255 | Roosevelt, former comptroller of the 
Sedan, Regal ................ 1270 | city of Detroit, has been appointed 
3erline, Custem ............- 1405 | assistant to W. R. Angell, president 
Berline, Regal ....... 1420 ‘ P ie ss 
ee Te 1220 | of the Continental Motors Corp., it 
Roedeter. Bema! .iscceccences 1250| was announced at the Muskegon 
Land Cruiser cet eecvecerevcres 1445 | offices of Continental Tuesday. He 
Land Cruiser, Regal.......... 1445 ~ 31) remain in the Detroit office. 


Mohair upholstery is optional at | 
no extra charge. Extra charge for 
bumpers, vertical bumpers, safety 
glass and spring covers, $65.00 list. 


Continental now is moving its sales, 
service and part of its engineering 
offices to Muskegon. 




















the 


ROM the four corners of the earth members of the | 
Rotary International are pouring into Detroit this | 


week for their 25th Annual 
Chrysler 
in the form of a 


president of Rotary International, 


together with the slogan of the 
who 


Rotary, “He 
serves best.” 


profits most 


Thus Chrysler invites one and 
all to visit the various corpora- 


tion plants while in Detroit. 
* * + 

UNLIKE THE local merchant 
or the mail order house, the auto 
manufacturer has in the past 
found no satisfactory method of 
checking the immediate results 
of his advertising. 

George Eversman, sales promo- 
tion and advertising manager of 
Reo, however, discovered a simple 
but effective means of checking 
the tangible results of his adver- 
tising—a method by which the 
individual ad may be quickly 
termed a success or failure. 

In every Reo advertisement of 
the present campaign there ap- 
pears a small but important sug- 
gestion—five lines of copy that 
call attention to a free booklet 
explaining Reo Self Shifter 
operation. 

Since the inception of the cam- 
paign an average of 75 interested 
people have taken the time and 
trouble to write for this book 
every day. 

From the returns of an indi- 
vidual advertisement, Eversman 
is not only able to judge the 
effectiveness of a particular copy 
appeal, but is also able to judge 
the pulling power of the publica- 
tion in which the ad appears, as 
well as the pulling power of vari- 
ous sized advertisements. 

Based on this experience, Reo 
advertising provides for frequent 
use of single column and double 
column advertising as well as full 
page units. 

cg * x 

On the same day the inquiry is 
received a booklet is sent to the 
interested party and any special 
questions answered in a separate 
letter. Simultaneously the near- 
est Reo dealer is advised of the 
inquiry and urged to place a car 
at the disposal of the prospect. 

It cannot be denied that many 
writing in are mere curiosity 
seekers but Eversman proudly 
points to actual sales record to 
demonstrate that properly fol- 
lowed up many of these inquiries 
were converted into actual sales. 

* + x 


FROM DANTE M. PIERCE, 
publisher of Wallaces Farmer 
and Iowa Homestead, comes en- 
couraging news of the widely 
heralded drought situation in 
Iowa. For example, in the first 
ten days of June rain fall in Iowa 
exceeded normal by .20 inches 
and, best of all, the greatest rains 
were in northwestern Iowa where 
the earlier drought had been 
most severe. Moreover, adds 
Dante Pierce, the critical period 
for corn (Iowa’s major crop) is 
July, not early Spring. Thus a 
season that threatens to wreck 
small grain may provide a big 
corn crop. No need apparently 
to change the well known Iowa 
song “THAT’S WHERE THE 
TALL CORN GROWS.” 


* * + 


IN THE SAME mail came the 
Detroit News Year Book replete 
with new and interesting facts 
about the nation’s motor capital. 
Everyone knows that Detroit 
leads the world in the manufac- 
ture of motor cars. But did you 
know that with only 23 per cent 
of the population of New York 
City, Detroit operates more than 
half as many cars, or that Chi- 
cago with 115 per cent greater 
population than our fair city has 
only 23 per cent more cars? 

Another interesting “thing I 





th Dimension 


The News of Automotive Advertising 





Motors are extending an impressive welcome | 
huge billboard located at the intersection | 
of two of Detroit’s most traveled arteries. 

The giant board, really a combination of seven stand- 
ard posters, displays a huge painting of John Nelson, 


By RAY BLACKWELL 


Convention. 


o— _ 


never knew till now” is that 
Detroit produces more goods for 
export than any other American | 
city. 



























PARKER HOLDEN, santas 
of Holden McKinney & Clark, 
Inc., reports that this advertising 


agency has been appointed to 
handle the advertising of Wilcox- 





HERE’S WHAT 


Roy H. Keeling, Vice-President, Stude- 
baker Sales Company of Chicago, has 
to say: “We've noticed that the dura- 
bility of Mohair Velvet upholstery 
usually means an easier sale on the 
used-car lot. And these modern low- 


pile Mohair Velvets strike a new note 
of style and comfort in the 1934 stream- 
lined Studebakers.” 


1934 STUDEBAKER SEDAN 
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. It’s a mighty valuable little 
book for anyone interested in 
Detroit. | Chrysler board at Cass Ave. and Grand Blvd., 
* * + 


Chrysler Welcomes Rotarians 


tn 3 
rans) hos 
sepeacer , 





a Rotarian welcome. 


Rich Corp., manufacturers 


motor valves. 


Detroit, extends 
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| tary of 
| Board 


| ministrative work of the 


| duct personally 
tions in the field as are necessary 


| staff of the Consumers’ 


9 
Williams Named 


Executive Sec’y 


To Labor Board 


Detroit, June 22.—Appointment 
of Prof. Alfred H. Williams, of 
Pennsylvania, as executive secre- 
the Automobile Labor 
was announced Wednes- 
day by Dr. Leo Wolman, chair- 
man. 

“He will keep track of the ad- 
board,” 
“and con- 
investiga- 


Dr. Wolman explained, 
such 


to the work of the board.” 
Prof. Williams is attached to 


| the Wharton School at the uni- 


versity in Philadelphia, being 


| chairman of the Department of 


Industry and teaching courses in 
personnel administration and la- 
bor relations. In the summer of 
1933 he was a member of the 
Advisory 
Board of the National Recovery 
Administration. 





4 A L E 5 M A N : **And notice the excellent condition of 


this upholstery, Mr. Egan. It’s Mohair 
Velvet—the most durable of all upholstery fabrics. 
Even after years of use it shows scarcely any wear. 


4 U y be R ¢ “Say, that looks like the inside of a new car instead 


of a used one. Mrs. Egan says she’ll leave the engine 
to me, but she is going to pass on the interior. And 


here is one she'll like!”’ 











@isusT LOOK 


at the sleek luxury of the new STUDEBAKER interiors. 
Close-trimmed Mohair Velvet gives them beauty 
and depth of color. These new fabrics are soft and 
pleasant to the touch . . . kind to clothing . . . rest- 
ful for passengers ... comfortable both winter and 
summer ... the easiest of all fabrics to clean and 
service. Thousands of dealers like Mr. Keeling say 
that low-pile Mohair Velvets help to close the sale 
... help to keep customers well satisfied with their 


cars. CoLLins & AIKMAN CorPoRATION, 200 Madison 
Ave., New York City... . Makers of Ca-Vel. 
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FROM THE SPEEDWAY 
COMES THEIR STAMINA 


FROM THE SKYWAY 
COMES THEIR STYLE 
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A 


meat 


Wie Cactefuatcall 


GAIN Studebaker, sponsor of spee 

way stamina and skyway style, ste 

out first with the latest... announces ne 

cars that are easily a year ahead in sty; 
performance and advancements. 


Studebaker now steps way out in frc 








A SUPERB 


NEW LINE OF 


oO 
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STUDEBAKERS 


me 


“Year-Ahead” Land Crutser —a super sport model available on President, Commander and Dictator Chassis 


of all competition by putting the famous 
, Bendix Power Brakes on all chassis of 
these ‘“‘year-ahead” cars... the only line 
of cars in the world with this super-safety 
equipment on models selling under $1000. 


You know what that means as a sales 
help. And, in addition, these new “year- 
ahead”’ Studebakers are easily a year 
ahead in style, performance, roominess, 
comfort and equipment. 


They present Studebaker’s sensation- 
ally popular skyway style in an advanced 
interpretation—enabling the Stude- 
baker dealers everywhere to ‘jump the 
gun” on competition even more effec- 
tively than they did when the 1934 Stude- 


bakers were announced last October. 


Think of it! Nearly twice as many 1934 
Studebakers were sold in 9 months than 
in the same period a year previously. And 


e 


this new “‘year-ahead” line with its many 
advancements and one of the greatest 
mid-year advertising campaigns in years 
—offers immeasurably more sales possi- 
bilities. 


Lower Prices for Greater New Values! 


You'll find that the prices are substan- 
tially lower than Studebaker prices of a 
year ago, although most other cars have 
advanced sharply in cost. 


The new “year-ahead” Commander, 


for example, now lists as low as $890 at 
the factory! 


Be a year ahead and money ahead. See 
for yourself how these new “year-ahead” 
Studebakers show up the best that the 
rest of motordom offers. 


Get the facts about Studebaker repre- 
sentation now. Good territories are open 
although hundreds of new dealers have 
recently climbed on the band wagon. The 
franchise is the fairest in the industry. No 
multiple dealerships. Write or wire today 
to Paul G. Hoffman (himself an active 
and successful Studebaker dealer) Presi- 
dent, The Studebaker Sales Corporation 
of America, South Bend, Indiana. 
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Continued Gains 
Mark Automotive 
Exports in April 


(Continued from Page 1) 
valued at $67,960,522 as compared 
with $28,080,071 in 1933. 

16,378 Passenger Units 

Passenger car exports totaled 
16,378 units in April. They were 
valued at $8,721,534. The com- 
parative figures for March were 
16,079 and $8,300,756. 

Passenger cars in every price 
group except “over $2,000” showed 
an improvement over the figures 
for March. 

Belgium was the leading patron 
of the American passenger car 
manufacturers abroad during the 
month. It was followed by the 
Union of South Africa, Australia, 
Sweden, and Japan in the order 
given. In only four of the 15 
leading export markets was a 
decline from the March figures 
registered. 


Truck Exports Total 10,726 

April truck shipments totaled 
10,726 units valued at $4,865,895. 
These compare with March fig- 
ures of 10,032 units and a value 
of $4,549,091. Gains were recorded 
in trucks of all classifications ex- 
cept the heavy capacity group. 

Japan, Spain, Brazil, British 
India, Australia, China, Sweden, 
and Argentina—in the order 
named—were the leading buyers 
of American trucks during the 
month. Spain and China more 
than doubled their March pur- 
chases and only Sweden, among 
the leading purchasers, showed a 
decline. 


Average truck values during 
April remained at the same figure 
as in March, namely, $453. In the 
case of passenger cars, however, 
the average value increased from 
$516 in March to $532 in April, 
reflecting price increases an- 
nounced by many passenger car 
manufacturers during the latter 
month. 

Miscellaneous automotive prod- 
ucts exported during April were 
valued at $8,386,738, an increase 
of $30,000 over the preceding | 
month. 


In This 
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Ford Starts the 2nd Million V-8’s 


MILLIONTH 


Ger 
ied 


While Edsel Ford tried out V-8 number one million, the huge plants at River Rouge ground on into the 


start of the second million. 
look at the birdie. 


Above is shown Edsel at the wheel while Henry Ford and Peter Martin 
Ford now lays claim to having built more eight cylinder cars than all other makers 


combined. He also holds the daily record with 4,651 eight cylinder cars built on May 8. 


1,000,000th Ford V-8 
Engine is Now at Fair 


Hupp Production 
Plans Increases 
During Summer 


Chicago, June 22.—Here for a 
viewing of the Hupp Motor Car 
Corp. exhibit at the World’s Fair, 
R. S. Cole, vice-president and 
general manager, made known 
that the output of new aerody- 
namic Hupmobiles will be 1,000 
ears in June, with an increase to 
1,500 in July and 2,000 in August. 
Cole was accompanied here by 
F. W. Munro, advertising man- 
ager. They were hosts at a press 
luncheon Tuesday, along with C. 
E. Gambill, Chicago distributor 
and Hupp director; D. P. Gam- 
bill, vice-president, and S. L. 
Davis, general sales manager, of 
the Gambill Motor Co. 

The visiting Hupp executive de- 
clared himself highly elated at 
the reception of the company’s 
new models and the popularity of 


Corner 


(Continued from Page 4) 


to hold hogs back and that only a 
few were forced to liquidate unfin- 
ished stock at low prices last month. 

We guessed low in our prediction 
(in our issue of June 9) of $3,000,- 
000 in early pay checks for Iowa 
farmers by that date. Actually, 
Iowa farmers were paid $3,500,000 
through June 11. This is the first 
of the $30,000,000 in corn-hog ben- 
efits that will come to Iowans in the 
next two months or so. 

That’s the picture. I hope it will 
help you as you plan your sales 
campaign for the balance of the 
summer.—Dante M. Pierce, pub- 
lisher Wallaces’ Farmer and Iowa 
Homestead, Des Moines, Iowa. 


Picks Late January 

Show the new models to the deal- 
“ers in Detroit early in December. 
National show week for the public 
should be the second or third week 
in January. This would give the 
manufacturer a month to stock his 
dealers with sample cars in time for 
National show week. 

From twenty years experience I 
know that the dragging out of 
shows well up into March was a 
mistake. Clear up all the smoke 
screen in one week—everywhere— 
and give the dealer an uninterrupted 
selling season, starting Jan. 15 to 
20.—Mason Towle, Cincinnati, O. 


Favors Cities 

More persons interested in new 
cars can be reached by staging auto- 
mobile shows in principal cities at 
less cost to the manufacturer than 
in the major extravaganzas staged 
in New York and Chicago, believes 
Chester M. Zeff, automotive editor 
of the Kenosha, Wis., Evening News. 
Me adds that the principal reason 
for automobile shows is to get 
everyone to look over the new mod- 
els. That can be best accomplished 
by spreading the displays through- 
out the nation in easy-access popu- 
lation centers, Zeff declares. 


Suggestion 

I have a suggestion that I think 
would be of value to the manufac- 
turers and dealers alike. Why not 
supply every one a questionnaire 
when they go into the show asking 
him to fill in or check such items 
as to how each make of car appeals 
to him, whieh car they would pur- 
chase in each price group. Turn the 
reports to Automotive Daily News 
to supply the manufacturer with the 
intelligence supplied from the ques- 
tionnaire.—Thos. C. Cawley, Chrys- 
ler-Plymouth, New Hartford, N. Y. 


Rodgers Speaks 
At Pennsylvania 
Truckers’ Meet 


Pittsburgh, June 22.-As impos- 
ing a list of motor traffic and 
trucking officials as has ever been 
assembled at one meeting in 
western Pennsylvania addressed 
a three-hour “Highway Safety” 
luncheon opening the first annual 
convention of the Pennsylvania 
Motor Truck Assn. in the William 
Penn hotel here yesterday. 

R. J. Benkart, president of the 
Allegheny County chapter of the 
PMTA, presided at the luncheon 
and introduced Ted V. Rodgers, 
president of the American Truck- 
ing Assn., Inc., of Washington; 
Leon D. Metzger, Pennsylvania 
state secretary of revenue; H. 
Richard Stickel, commissioner of 
motor vehicles for Pennsylvania; 
Capt. P. J. Dorr, asst. supervisor 
of the Pennsylvania highway 
patrol; Mayor William N. McNair 
of Pittsburgh; Lewis W. Mc- 
Intyre, traffic engineer of Pitts- 
burgh; Frank L. Duggan, chair- 


Dearborn, June 22.— Henry 
Ford this week watched the one- 
millionth Ford V-8 engine assem- 
bled into a chassis on the final 
assembly line at the Rouge plant 
of the Ford Motor Co. and then 
drove the car off the line. Edsel 
B. Ford, president of the com- 
pany, and other Ford officials 
took part in the ceremonies. 

The production of the one- 
millionth Ford V-8 marked the 
establishment by the Ford Motor 
Co. of two new world records in 
8-cylinder motor car production. 
The production of 1,000,000 Ford 
V-8 cars exceeds the production 
of 8-cylinder cars by the remain- 
der of the industry both here and 
abroad. Ford also holds the daily 
8-cylinder production record with 
a daily total of 4,651 which was 
set May 8. 

The one-millionth Ford V-8 has 
been sent to Chicago, and is now 
installed in the famous Ford 
Drama of Transportation at the 
Ford Exposition in the World’s 
Fair as the representative of the 
1934 Ford car in the dramatic 
eycle which pictures the develop- 
ment of transportation through 
the ages. 

The first Ford V-8 engine was 
assembled under Ford’s personal 
supervision at the Rouge plant 
Mar. 9, 1932, three weeks before 
this new Ford engineering devel- 
opment was first shown to the 
public. 


Hear Code Complaints 


Washington, June 22.—The Na- 
tional Recovery Administration has 
announced approval of an applica- 
tion by the Code Authority for the 
rubber tire manufacturing industry 
for permission to have trade prac- 
tice complaints under the code han- 
dled by a special committee, whose 
approved personnel follows: A. L. 
Viles, chairman, The Rubber Manu- 
facturers Assn., Inc., New York; I. 
Eisbrouch, McClaren Rubber Co., 
Charlotte, N. C.; R. S. Wilson, Good- 
year Tire and Rubber Co., Akron; 
L. H. Jackson, Firestone Tire and 
Rubber Co., Akron; C. Borland, 
Mohawk Rubber Co., Akron; and J. 
W. Whitehead, Norwalk Tire and 
Rubber Co., Norwalk, Conn. 


CATA to Elect 

Chicago, June 22——A meeting of 
directors of the Chicago Automobile 
Trade Assn. has been called for 
Monday morning. The chief busi- 
ness to come up before them will 
be the election of officers for the 
coming year, including the president, 
vice - president, secretary and 
treasurer. 


man of the Pittsburgh Better 
Traffic Committee, and Capt. 
William B. Rodgers, president of 
the Western Pennsylvania safety 
council. 

Sixty-one exhibitors displayed 
their trucks, motors, truck bodies, 
tires, supplies and accessories. 


Some time next month the 
22,000,000th Ford will come off 
the Rouge plant assembly line. 
There have been other historic 
Fords. When the _ 20,000,000th 
Ford, a Model “A,” came off the 
assembly line Apr. 14, 1931, it 
began a tour which carried it to 
all parts of the United States. 
Likewise, the 15,000,000th and the 
10,000,000th Fords, which were 
Model “T’s.” The _ 10,000,000th 
Ford was built June 4, 1924, the 
15,000,000th on May 25th, 1927. 


Only 28,618 Ford cars had been 
built up until 1908. Of these 1,708 
were “A” and “B” models built in 
1903 and 1904; a total of 1,695 “B” 
and “C” models built in 1904 and 
1905; a total of 1,599 model “F” 
ears built in 1905 and 1906 and 
the other 23,616 models “K,” “L,” 
“R” and “S” built in 1906-7-8. 

From 1908 to 1927, a total of 
15,443,313 Model “T’s” were built 
and shipped to all parts of the 
world. The Model “A” car was 
introduced late in 1927. All told 
4,527,069 Model “A’s” were man- 
ufactured before the 20,000,000th 
Ford was built in April, 1931. 


aX 


8 Manufacturers 
Have Been Added 
To MEMA Roster 


New York, June 22.— Eight 
more manufacturers have be- 
come affiliated with the Motor 
and Equipment Manufacturers 
Assn. since the original list of 17 
new members was announced last 
month. This brings the total of 
recent new affiliations with the 
MEMA to 25. 


The latest additions to the 
MEMA roster are: Asbestos Mfg. 
Co., Huntington, Ind.; Cooper 





Mfg. Co., Marshalltown, Iowa; 
Hoosick Engineering Co., Hoo- 
sick Falls, N. Y.; Rex-Hide, Inc., 
East Brady, Pa.; Rotary Lift Co., 
Memphis, Tenn.; Royal Piston 
Ring Co., Bath, N. Y.; Shoemaker 
Automotive Equipment Co., Free- 
port, Ill.; and Valentine & Co., 
New York. 


Complete Organization 


Plans for Tire Group 


Syracuse, N. Y., June 22.—The 
Central New York Tire & Battery 
Assn., Inc., completed its organi- 
zation at a meeting held at the 
association headquarters, 623 Erie 
Bivd., E., June 18. The associa- 
tion is to act as the Control 
Board under the Retail Tire & 





Battery Trade Code which went 
into effect May 14, together with 
Emergency Order 410-3 which set 
up minimum sales prices for all 
tires, tubes, and services con- 
nected therewith. Walter E. Fisk, 
executive secretary of the associ- 
ation, was elected general man- 
ager and regional director, and 
will act as compliance director 
under the Code Authority. 


Continental Motors Men 


Move Into Muskegon 


Muskegon, June 22.— Several 
Continental Motors’ executives, 
transferred here with the con- 
solidation of the sales, service 
and engineering departments in 
Muskegon, arrived here June 18. 

Those in the party included 
Orley R. Baird, head of the sales 
department; H. R. Smith, of the 
industrial motor sales depart- 
ment; Herbert A. Mitchell, head 
of the service department, and 
E. R. Jacoby, of the engineering 
department. They will make their 
| headouarters in Muskegon. 


0 you te gourg to 
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You’ll enjoy your stay 
more if you stop at the 
Hotel Lexington.Register 
at the Lexington and get 
the utmost in comfort, 
service and courtesy. 


Your room will be cool 


and airy, invitingly furnished. Modern as this 


minute, radio at no extra charge, tub and shower 
bath. You certainly get your money’s worth at the 
Lexington. Rates $3 and up for one person. All 
Lexington restaurants are cooled by refrigerated air. 


HOWELL LEXINGTON 


48TH STREET AT LEXINGTON AVENUE * NEW YORE 
CHARLES E. ROCHESTER, Manager 


Direction National Hotel Management Co., Inc., Ralph Hitz, President « Ritz-Carlton, 
Atlantic City; Book-Cadillac, Detroit, Netherland Plaza, Cincinnati; Van Cleve, Dayton 











AUTOMOTIVE DAILY NEWS, SATURDAY, JUNE 23, 1934 


13 





New Sport Sedan 
With Trunk Joins 
Chevrolet Line 


(Continued from Page 1) 


panel to blend smoothly into the 
lines of the trunk. 


Advantage has been taken of 
all available space to provide a 
commodious baggage compart- 
ment. The trunk is 49% inches 
wide, 17% inches fore and aft, 
and 19% inches high (inside 
measurements). 


The spare wheel is mounted at 
the rear of the trunk; spare 
wheels carried in fender wells 
may be had on order. To provide 
protection for trunk, spare wheel, 
and fenders, a specially formed 
rear bumper with a greater arch 
is used. 


The rear quarter windows dif- 
fer from those used in all other 
1934 models. A no-draft ventila- 
tion unit, pivoted top and bottom 
and operated by a T-handle, com- 
prises the entire window. The 
vertical ventilator post is elimi- 
nated by this design. 


Interior equipment includes up- 
holstery of mohair or Bedford 
cord (optioual), arm rests at all 
seats, adjustable sun deflector, 
adjustable driver’s seat, assist 
cords, ash tray in front-seat back, 
glove compartment, rear window 
shade, metal robe rail, carpet- 
covered foot-rest, dome light, re- 
versed opening screened cowl 
ventilator, and Fisher no-draft 
ventilation. 


Sparks 


(Continued from Page 1) 





own rubber growing plantations 
which are going to give this 
country a chance to keep Great 
Britain and the Dutch from rais- 
ing the price of crude too high 
for our pocketbooks. 

As I get it here, the Dayton 
company at the present time is 
not thinking of manufacturing 
these synthetic tires itself and du 
Pont says that synthetic rubber 
is open to all manufacturers who 
wish to use it. It is made of 


acetylene, salt and water. The 
acetylene comes from coal and 
limestone and the Rev. Julius 


Arthur Nieuland of the Univer- 
sity of Notre Dame is credited 
with these chemical discoveries 
in the fall of 1931. 


* * * 


PROWLING AROUND town I 
ran into a chap in the office of 
Time magazine who told me that 
his brother, who has been doing 
research in Russia, tells him that 
in that big country, so far as 
Russian made automobiles are 
concerned, there is no such thing 
as the installment plan where you 
get the car on a down payment 
and pay for it while driving. Over 
there, he says, it takes so long 
to get delivery that it is the cus- 
tom to place the order and pay 
your installments and not get de- 
livery until the final payment is 
made. And, he adds, that it takes 
several years to get delivery after 
you have ordered. You may 
think this is Utopian but I can’t 
vouch for it—I just heard it. 


a” * * 


EDDIE VAIL of Jaeger Watch, 
one of the old guard this writer 
ran into, advises that our mutual 
friend, Milton J. Budlong, is now 
distributor of Cadillac, LaSalle 
and Oldsmobile for Rhode Island, 
with headquarters in Providence. 
And doing nicely, thank you. We 
whose automobile memories go 
back to the beginning of things 
in this industry remember Bud- 
long as president of the Electric 
Vehicle Co. of Hartford, Conn., 
which manufactured the Colum- 
bia—not the Detroit make, 
the one named after the Colum- 
bia bicycle. Later on Budlong 
was general manager of the asso- 
ciation of 
manufacturers which controlled 
the Selden patent and which since 
has evoluted into the present 
NACC. 


but | 


licensed automobile | 

















Chevrolet Master Sport Sedan 





Here is the 


Chevrolet has just introduced a sport sedan in addition to its series of Master models. 7 
body. 


four-door sedan, equipped with a built-in trunk, following the streamlines of the 








| Color Co., was awarded a Bach- 

elor of Science degree in chem- | 
istry at the twenty-sixth annual 
commencement exercises of the 
Detroit Institute of Technology. 


DuBey has been with the 
Ditzler company since 1915. Sev- 
eral contributions to the lacquer 
industry are credited to him. 


L. E. DuBey Awarded 


Degree in Chemistry 
Detroit, June 22.—L. E. DuBey, 
factory manager of the Ditzler 





<> ====——~ BEARING steel must 
be clean steel, and by clean we mean just ahead of the layman’s. 
about the closest approach to the absolute 
in cleanliness that has been attained in 
steel-making. This is so important because, 
in steel of the extreme hardness used in 
bearings, the most minute inclusion may 
form the nucleus of a fracture. 

Cleanliness is, of course, fundamental and 
taken for granted in making all alloy steels. developing. 


But in making bearing steels Bethlehem en- 


forces a standard of cleanliness as far ahead 






. on 
of the usual standards of good practice as 


bai 4 4) 


In addition to cleanliness, 


BETHLEHEM jc ALLOY STEELS — 


Ford Continues 
Entertaining At 
Progress Exhibit 


Chicago, June 22,—Continuing 
its lavish plan of entertainment 
at the World’s Fair, the Ford 
Motor Co. yesterday celebrated 
“Milwaukee Branch Day,” when 
a special train carrying more 
than 350 dealers from that terri- 
tory arrived here under the guid- 
ance of W. E. Simons, branch 
manager. 

The delegation was welcomed 
in the Ford building by W. C. 
Cowling, general sales manager, 
who expressed praise for the 
sales accomplishments of the 
company’s dealers in the Milwau- 
kee area, embracing a major 
portion of Wisconsin and the 
Michigan upper peninsula. 

A notable addition in the Ford 
building’s historic display of mo- 
tor vehicles was the arrival of 
the millionth V-8 model turned 
out by the company at the River 
Rouge plant in Dearborn. 





the surgeon’s standard of cleanliness is 


Bethlehem 


Bearing Steels have machinability that 
keeps production costs low, uniform heat- 
treating characteristics that simplify control 
of the hardening operations, and controlled 
grain-size that assures the maximum physi- 


cal properties that the analysis is capable of 


No wonder Bethlehem’s output of bearing 
steel is steadily increasing. 


aaa) BETHLEHEM STEEL COMPANY, BETHLEHEM, PA. 
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Changes in Code 
Of Steel Industry 
To Aid Business 


Cleveland, June 22.— Recent 
modifications of the steel code 
still further insure the free play 
of competition within the indus- 
try and operate chiefly in the in- 
terests of the purchaser, Walter 
S. Tower, executive secretary of 
the American Iron & Steel Insti- 
tute, New York, told purchasing 
agents on June 18 at a session of 
the National Assn. of Purchasing 
Agents’ Convention. 

“Under one of the new pro- 
visions,” said Tower, “when a 
producer files a price for a three- 
months’ period, it is by implica- 
tion at least, the top price. The 
buyer knows, therefore, that it 
will not be raised within that 
period. But it may be reduced 
at any time—and if reduced, it 
may not again be raised for the 
balance of the period.” 


De Soto Dealers 
Sell 2,901 Cars 
Week of June 16 


Detroit, June 22.— Under the 
impetus of an aggressive cam- 
paign, retail sales of new Airflow 
De Soto cars increased 10.2 per 
cent during the week ended June 
16. 

De Soto dealers sold a total of 
2,901 De Soto and Piymouth cars 
during the week, compared with 
2,474 units sold in the week ended 
June 9. 

L. G. Peed, general sales man- 
ager of the De Soto Corp., attrib- 
uted the sales increase to the 
direct-mail campaign and gen- 
eral business improvement. 

“The corporation and its deal- 
ers and salesmen plan to contact 
over 225,000 prospective mew car 
buyers during the campaign, 
which lasts through July,” Peed 
said. 


Michigan Saf ety 
Glass Law Rears 
Tourist Problem | 


Lansing, Mich., June 22.-The 
new state law requiring all auto- | 
mobiles to be equipped with shat- | 
terproof glass after July 1 places | 
a specific responsibility upon car | 
owners in Michigan whether they | 
are residents of the state or not. | 
While the new law states defi- | 
nitely that such responsibility will | 
not be enforced on owners of cars | 
which have been manufactured | 
before July 1, the new law will | 
seriously effect the hundreds of | 
thousands of tourists who sens 
Michigan their Mecca during the 
summer months, many of whom 
will more than likely purchase 
new. cars after that date and 
upon arrival in the state will | 
come under the provisions of the 
new law. 

The new Michigan law provides 
that after July 1 it shall be un- 
lawful to operate any motor ve- 
hicle manufactured after that 
date on a public Michigan high- 
way, unless it is provided with 
shatterproof or laminated glass 
or glass fabricated of sufficient 
consistency to provide against 
shattering. It also provides that 
the owner or operator of such a 
vehicle in violation of the pro- 
visions of the act shall be deemed 








guilty of a misdemeanor. 

Just what action will be taken 
to warn out of state owners con- 
templating a tour of the Michigan 
summer resorts this year has not 
yet been determined. Dealers, 
motor club officials, and owners 
of outing resorts are of the gen- 
eral opinion that notice of the 
provisions of the Act will be 
mailed to all those making in- 
quiries for summer accommoda- 
tions, advising them of the im- 
portance of carrying with them 
some means of definitely estab- 
lishing the fact that the car in 
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LATEST CUMULATIVE PASSENGER CAR 


These cumulative figures, showing the number of new automobiles registered in each state during the preceding month are published in Automotive 
Daily News upon release. Figures, supplied by R. L. Polk & Co. with exception of New Jersey, supplied by New Jersey Motor List Co., and 
Metropolitan New York by Sherlock & Arnold. a 
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which they are traveling was pur-| dealer and the car manufacturer| tween now and the first of July} will have authoritative data be- 


fore them. 

The new law covers passenger 
cars, trucks, ambulances, and mo- 
tor buses. 


will also furnish certificates show- 
ing the exact date of the manu- 
facture of the car so that author- 
ities checking up on accidents 


chased before July 1. They will 
also be advised that in the event 


will furnish a certificate that the 
car is equipped in accordance 
law. 
Michigan dealers making sales be- 


that they have purchased a car} with the Michigan state 
manufactured after that date the 
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Increased Speeds 

















































































































































































The complete cumulative figures will appe Saturda: jl all 48 states or complete e ates to \ i 
New states shown today include California. sadiens, qn "Hews . al ‘Mexico, rt oa. thes “Tal ont. "bie edie and Penman ie Seen ith Use 
e 
Of New Bearin 
NASH GROUP NON-AFFILIATED MANUFACTURERS 8 
Flint, Mich., June 22,—Faster 
' 5 : S zg 
STATES bo £ s z f ; 3 and more powerful automobiles 
Ls s Zz 5 x ce ES oe o= with greater horsepower will in 
qe 5 3 & < 9 58 = 23 % = | all likelihood be the next con- 
< as % a = = ak spicuous development in the au- 
Ari tomotive industry. 
rizona 9 This has been made possible 
2 due to the introduction of a new 
Arkansas 3\ 1 1| 12 i388 type automobile bearing. The 
nt | _ 2 924 | new bearing is a high leaded 
California 59} 93) 110 19 381| ——Jo8o3| bronze lined steel backed type 
3c 88 75 10 386) 9304. = already is in use in air- 
. | 38 33 l 7 plane engines. 
See Sf te a et Adoption of this bearing for 
1| él 7 rT ! : 3 automobile engines has now been 
Delaware | 9| | 7| 572 | made possible through a devel- 
77 1| 12| 534 | opment in the art of producing 
Florida 27) 3| 35) 2675 | them which has now reached a 
4 9} 1 18 1296 | Stage where they can be pro- 
Georgia 9| 16 11 55) 3544 oo commercially and in quan- 
3) 14/ 60 297¢ | tities. 
2) 3 The new bearing is said to per- 
Idaho 5 4| | 20) bis, mit increase of horsepower with- 
ge U : ‘ out increase of engine size or 
Illinois 52 o i009) 17| 225, 11856 | weight. It makes possible short- 
— = L 59| 9 191| 9034 | ening the present engines by per- 
Indiana 19 29| 45) 3 190 5871 | mitting the use of narrower bear- 
a seit caeeal 20) 2) 93] : 2718 | ings. In addition to this, it is 
es 14) 19 17 68 3149 claimed that the life of the new 
18 12 18 2068 bearing is far greater than pres- 
oe 15) 18 ent ones. 
Louisiana 6 7 J ee 1990| The bearing now is being made 
16 3 “ 11 1268| at the plant of the AC Spark 
Maryland i3| | 9 5 56 2735 | Plug Co. 
‘ 1 15 54! 1982 | Experimentation on the new 
Minnesota 26) 32) 2 30 105 4667 | bearing was started as the result 
24 3 22 2 113 4312 of an exhaustive study of failures 
. . 21\ 49| 1 50 —|of connecting rod bearings on 
Missouri ‘3s 19 ‘ 3| 15 : — ae Liberty aircraft engines during 
ime Sa 3449 | and after the World war. 
Montana al a : | 1 38 1195 So successful were the experi- 
- — 7 3 l 29 850| ments, it is said, that the new 
Nevada 1 6 1 12 278 | bearing was developed to a point 
1| 2 162 | Where it became equipment on 
New Hampshire 5 oa 10 3 16 1173 | | airplane engines generally. 
SRI a = & _ 15 13 29 1031 | go : 
i ta 1 8 se7 Chrysler Reports 
| | l 4 280 | ‘ 
North Carolina "| 3 7 2 39 3885 292 New Dealers 
‘ 4) 29 2141 
= 71 305 | 
Ohio 63; 100 139 20 16 277 15547 Detroit, June 22.Two hundred 
| _—56 89 57 3 268 11508 | Binety-two new dealers were 
“ | signed by the Chrysler Sales 
Oregon 10 20 30 3 1 29 1420 | “8ne 
9 18 1 14 942 | Corp. from May 1 to June 15, 
ilies 75 160 148 65 2 “3591 Ta166 | we to a company state- 
| ‘ c ¢ OAS : 
—— a 19 98 101 3 245 12657 This brings the total new deal- 
Rhode Island 1¢ 11 6 5 20 1494| ers signed since Jan. 1 to 899. 
: : 4 _ 6 5 20 1368 | These figures take into consider- 
Sent, Govalinn 1 5 6| 6 1 36 2244 | ation only dealers who have al- 
| I 1] 1023 | lied themselves with Chrysler for 
edi tae 3 4 7] 4 44 1169 | the first time and not those 
4 | 2 16 428 whose agreements have been 
8 11 19] ‘ 7 NE ee -— renewed. 
Utah 7 | 1S : be 596 The list of new dealers includes 
measins ——s 251 sia ‘ : + 692 | those who have opened up new 
Virginia es 7 | 36 1 4 58 4653 | territory and those who have 
‘ ef _20 1 ‘5 Bl 2522 | strengthened the Chrysler Sales 
Washington 3 10 I ! 34 5 64 ~ 29230 | Corp.’s representation in points 
3 ‘ 16) 3 15 l 1563 | previously occupied. 
West Virginia 6 14 18 “15° ~—o25 ~ af 1996 
| 10 12 l 4 16 l 1503 | 
: : 63) 93) 20 a eo > ‘ . 
Wisconsin we. = + @ ¢ 2| 4833 || Coming Events 
_——— - ee 7 - oo ) 
Vermont 6 5 12 : 2 ? 17 850 
0 5 1 l 1 607 
. - E 
District of Col. 7 rr 15 6 3 4 52 2294 25-29—Denver, aaa American Society of 
ee Ry ? 18 15 5 47 1662 Mechanical Engineers. Meeting 
Total 555| 1041! 969 250, 2556 jaarae | eS. “Sood 
: ; | 614! 605 556 9 2063 88075 or esting 2 —- 3 i al } 8. 
“33 States and District of Columbia. 26-27—Atiantic City, N, J. International Assn, 
of Dealer Assn. and Show Managers, 
| Summer Convention 
BY MAKES, FIRST FOUR MON rHs, 1934-1933. | serremaen 
| 9—Wernersville, Pa, Trade Assn. Execu- 
tives Meeting 
NASH GROUP NON-AFFILIATED MANUFACTURERS 9-10—Muskegon, Mich, Automotive Mainte- 
| ; nance Assn. of Michixan _, Convention. 
United States . 2 £ ‘ | " a > American Chemical So- 
Months f2| « 3/8/19] 4] 2 4 ao |e Se 
or) 4% = ¥ eo S ~ = as 21-22—Cleveland, ©. Natl. Assn, Motorbus 
qo & = 3 of £ © 2 o% penta 
“ = < < e tae 0 =e | 20. 9h<Stouthand, en hinds Ass, 
468 Convention and Show 
January Total 188 453 99 2242 61242 | OCTOBER 
a 678| 138 2390 79845 1-5—New York, American Socicty for Metals 
February Total & 639| 98 2228) O008T | s.s_dirnnens wate alee 
ry 738 643]| 113 2164| et as eons ee 
March Total 7" 1418 1173] 144 222; 4164 173287 | 1-Gontlow Vert. American Welding Society 
250) Teor 708| 117 2215 78749 1-5—New York. Natl, Metal Congress and 
. 1838} 189| 4891 222900 Exposition 
April 1040] 982! 169) 2859 119972 iGreen, 0. Nat] Safety Council 
7 5333) 4103) 530! 13525) 231 4-14—Paris, France, Aut bile Salon 
Total to Date 3236 3011) 537) 9628) = | t-80—Lendon. Saginnd, International Auto- 
California Car Sales in | for the first 13 days of June, 1934,| as compared with 3,803 for 14 -433; Chevrolet, 277-487; Plym- | ee a a. ee 
D ee ‘ | compared with sales in the first | days in 1933. 240-410; 92-170; NOVEMBER 
June rop From 1933 14 days of June, 1933, | Comparative registrations un- | Buick, 71-57; Olds, 63-37; Dodge, | '!2-!5—Dallas, Tex. American Petroleum Insti- 
Los Angeles, June 21.—New/| loss in the June period of this | der these 13-14 days periods of Pontiac, Chrysler Pee 7 moans ne ff : 
’ 9- B . le Automotive ervice Q- 


passenger car registration figures | year of 12.6 per cent (3,339 units) 


its 10 best sellers were: 


Ford, 


| 19-25; Terraplane, 19-28. 
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dustries Show 
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Excello Corp. Announces 


Fuel Pump for Diesels 


Detroit, June 22.—A standard 
all-American built fuel injection 
pump, essential part of high 


speed diesel engines, was an- 
nounced by C. R, Alden, research 
engineer of the Ex-Cell-O Air- 
craft and Tool Corp., Wednesday. 
The announcement came in a 
paper delivered by Alden before 
the American Society of Mechan- 
ical Engineers at the seventh 
annual convention of the Oil and 
Gas Power Section of the asso- 
ciation at State College, Pa. 


The Ex-Cell-O pump is the re- 
sult of seven years’ experimenta- 
tion, research and actual tests 
under all conceivable operating 
conditions, economy tests show- 
ing fifteen miles per gallon at a 
wholesale cost of three cents per 
gallon for fuel oil for a truck of 
20,000 pounds load, or approx- 
imately one fifth of a cent per 
mile fuel cost, it was claimed. 
Sturdy, simple, compact and light 
in weight, it is fully covered by 
comprehensive patents. Elimina- 
tion of intricate and complicated 
parts has so simplified the pump 


that, it is claimed, what little 
service is required can be given! 
by any operator without any) 
special training. 

Extreme precision and accu- 
racy are essential in the diesel 
fuel injection pump, Alden said, 


and the Ex-Cell-O pump is capa- 
ble of metering a quantity of fuel 
as small as fourteen-millionths of 
one pound, compressing it to a 
pressure of one to five thousand 
pounds per square inch and in- 
jecting it in the form of a highly 
atomized spray into the engine 
cylinder in a time as short as 
two-thousandths of a second. 


Federal Truck Chief 
Reports Eastern Spurt 
Detroit, June 22.—J. F. Bow- 
man, vice-president in charge of 
sales for the Federal Motor 
Truck Co., has just completed an 


extensive tour of the east for the | 


purpose of surveying business 
prospects for the balance of the 
year. 

The Atlantic seacoast 
for the first five 
been among the heaviest pur- 
chasers of Federal trucks, and 
there is no indication at this time 
of a let-up, he said. A check of 
general business conditions in 
Boston, Baltimore, Philadelphia, 
Providence and Washington, 
C., shows a steady improvement 


states 


First U.S. Fuel Injector 


©&—. 








| ments made in all cases. 


| significant is the fact that ship- 


months have | 


D. | 





J. A. Smith Appointed 
Wisconsin Code Chief 


Milwaukee, June 22.—Jesse A. 
Smith of Milwaukee, formerly 
distributor of Hudson-Essex in 
Wisconsin, is 
now the direc- 
tor of the Mo- 
tor Vehicle Re- 
tailing Trade 
Code in Wis- 
consin. 

Wisconsin, op- 
erating under 
the Wisconsin 
Industrial Re- 
covery Act, has 
approved the 
State Code for 
the Motor Ve- 
hicle Retailing 
Trade and as a 
result all the 
State legal ma- 
chinery is now available for the 
prompt prosecution of all Code 
violators. All violations to date 
have been settled without the aid 
of courts, and equitable adjust- 
A com- 
prehensive enforcement program 
will be actively directed by Smith 


J. A. Smith 





Truck Sales Increase 

Marks Better Business 
Ont., June The 
increase in Dodge truck sales 
during the first five months of 
this year is one of the strongest 
evidences that the present upturn 
in general business is based on a 
substantial foundation, according 
to Al. J. Shaw, vice-president in 
charge of sales, Dodge Brothers 
(Canada) Ltd. 

“Dodge truck shipments for the 
five months ending May 30 were 
over four times sales for the 
corresponding five months of 
1933,” stated Shaw. “Even more 


Windsor, 22. 


ments for this period topped even 
the first five months of 1929 and 
were greater than during any 
whole year from 1930 to 1933.” 





IHlinois Parts Group 
To Hold Meeting June 26 


22. 


Chicago, June Attendance 
at the Illinois Standard Parts 
Assn, first Educational and Main- 
tenance show is reported at 
25,689. 

The next meeting of the asso- 
ciation will be held on the eve- 
1ing of June 26, in the Sherman 
Hotel. 





First Diesel fuel injection pump made in the United States is shown 


above. The pump is offered by Ex-Cell-O Aircraft & Tool Co., Detroit. 


| vice - president 


| wood said. 
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Streamlines For Everybody 





E. C. Roney, Detroit merchant, believes in starting early to learn 


about streamlines. 


Cities Open Gas Stations 
To Combat Price Fixing 


| tually had sold, or intended to sell 


Roney is shown watching three of his children 
playing with their Airflow toys. 





Birmingham, Ala., June 22 (UT 
PS).—Municipal operation of fill- 
ing stations is the latest wrinkle. 
At least five towns in Tennessee 
and northern Alabama _ either 
threatened or _ started selling 


| gasoline to motorists because they 


believe they are being discrimi- 
nated against by gasoline com- 
panies in charging prices said to 
be out of line. 

The little town of 
Tenn., answered the arguments 
of refiners with a city owned 
pump which dispensed gas for 20 
cents a gallon, a reduction of five 
cents over the price of a few days 
previous, 

Soon afterwards Mayor Law- 
rence Taylor announced the city 
of Jackson, Tenn., would enter 
the gasoline business unless gas 
companies heeded the demand 
that west Tennessee prices be 
equalized. Gas here was selling 
for 22% cents a gallon while in 
other nearby towns’ motorists 
could buy it for 16 cents. 

At Athens, Tenn., installation 


Kingston, 


Umstattd Follows Timken | 


As Timken Bearing Head 

Canton, O., June 22.—At a spe- 
cial meeting of the board of di- 
rectors of the Timken Roller 
Bearing Co. held June 16, H. H. 


| Timken resigned as president of 


and Wm. E. Um- 
elected president. 


the company, 
stattd was 
Timken 
the board. 

Umstattd has been with the 
Timken company since 1919 and 
has worked in all departments of 
the plant. He was advanced to 
the position of executive vice- 
president in January, 1932. 

Henry H. Timken jr. was elec- 
ted a vice-president of the Tim- 
ken Roller Bearing Co. and a 
of the 
Steel & Tube Co. 


Michigan Sales to Date 
Nearly Double ?33 Mark 


Lansing, June 22._-Sale of new 


remains as chairman of | 





Timken | 


motor cars in Michigan in the | 
first five months of 1934 are | 
nearly 100 per cent ahead of 
those for the same period in 1933, 
Orville Atwood, director of the 
motor vehicle department, has 
announced. 

From Jan. 1 to June 8 inclu- | 
sive sales totalled 60,965, com- | 


pared to 35,152 for last year, At- 


the period fell from 5,708 to 4,123 
and transfers numbered 170,376, 


| compared to 120,647 last year. 


Dealers Elect 
2,— The 


Detroit, June 2: annual 
meeting and golf tournament of the 
Detroit Chevrolet Dealers Assn. was 
held at Meadowbrook Golf Club re- 
cently. The officers elected for the 
coming year were: president, James 
G. Seott of the Mack-Gratiot Co.; 
vice-president, Hanley Dawson of 
Hanley Dawson, Inc.; secretary and 
treasurer, T. A. Peters, serving his 
fourth term in this office. 


Repossessions during | 


of a city owned pump brought 
prices down to 20 cents from 24. 
The movement has extended 
into Alabama with Athens, in the 
Muscle Shoals district where mu- 
nicipal operation of electric util- 
ities was gaining headway. City 
officials said a station would be 
established in North Athens and 
made permanent if necessary. 
T. L. Hardeman, mayor of Hen- 
derson, Tenn., rented a filling 
station and the city started sell- 
ing gas at 17% cents while the 
larger companies were getting 


| 23. 


Birmingham was probably the 
first city to start the movement. 
Commissioner Le wey Robinson 
proposed at a city commission 
meeting that the city open a fill- 
ing station because he said mo- 
torists of the city were being dis- 
criminated against. The legal 
department called a halt on the 
project, but the Alabama Motor- 
ist Assn. took up the cudgel and 


has had a station of its own in| 


operation for several months. 





Dealers’ Group 
To Take Charge 
Of Sales Records 





Washington, June 22.—Drastic 
action to eliminate deceptive 
practices in the reporting of re- 
tail motor vehicle sales in the 
District of Columbia was taken 
by the Washington Automotive 
Trade Assn. here this week. Here- 
after the association itself will act 
as the recording agency through 
the medium of a permanent com- 
mittee which also will have the 
task of checking the practices of 
member dealers, with expulsion 
the prescribed* punishment for 
any found guilty of falsifying 
sales records in any way. 


Four charges of gross and long- 
continued deception on the part 
of some dealers provide the basis 
of the association’s decision. As 
set forth in the official record of 


| the WATA, they are: 





“That dealers have titled in 
their own names as well as the 
names of their employes, new 
automobiles that these dealers ac- 


at a future date, outside the Dis- 
trict of Columbia. 

“That dealers have titled in 
their own names as well as the 
names of their employes, new 
automobiles, in numbers’ sub- 
stantially exceeding the normal 
requirements of automobiles 
needed in the operation of the 
dealer’s business. 

“That dealers have titled as 
new automobiles, taxicabs and 
other automobiles that previously 
had been titled as new automo- 
biles in the states of Maryland 
and Pennsylvania. 

“That dealers have titled in the 


| names of others new automobiles 


that were not bona-fide sales.” 
These practices, the association 
declares, have been for the pur- 
pose of showing upon the month- 
ly sales report a greater number 
of units than actually were sold. 
These false figures, it is charged, 


| have been given an official color 


in order that they might be used 
to advertise the sales position of 
various trade-name cars as other 
than that which they actually 
occupy. 





OVERLOOKING 
LAKE MICHIGAN 
& WORLD'S FAIR 







MAICHIGAN BLVD, 774 TO 87 STREET 


Open surroundings, abundant light and clean, 
fresh air, a view that only Michigan Boulevard 
can give, close proximity to the Loop—these 
important advantages coupled with a friendly 
atmosphere within, quick, intelligent service 
and a satisfying cuisine are responsible for 
The Stevens winning new friends daily. 


3000 OUTSIDE ROOMS 


3000 BATHS * $3.00 UP 
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Ballots Favor Local Shows in ADN National Poll 


Detroit Motor Mart Plan 
Wins Widespread Support 


(Continued from Page 1) 


ers in and adjacent to the major 
points would favor shows put on 
and paid for by the manufac- 
turers. 

January continues to hold first 
place as the pick of the dealers 
for public showing held under 
any one of the suggested plans 
but it is interesting to note and 
to be taken into consideration 
that February, March and De- 
cember all have substantial fol- 
lowings of those who believe that 
the public shows should be held 
in those months. 


Motor Mart Idea Popular 

As returns have come in from 
the more distant states, the per- 
centage of dealers who have indi- 
cated that they would attend an 
advance showing of all new mod- 
els held in Detroit for dealers 
only has changed somewhat but 
it must be encouraging to the 
promoters of such a plan that 
out of a total of 1,935 who voted 
on this question, 1,175 indicated 
that they would attend such a 
show in Detroit. It is interesting 
to note some of the comments on | 
this particular question, such as, | 
“I will if business holds up,” “I 
would drive east to Detroit even | 
in January to attend such a/| 
show,” “Think it’s a swell idea,” 
“The motor mart for dealers only 


and it would be shortsighted for 
the manufacturers to throw 
away so powerful a sales and 
good-will medium. 


3—In their particular field the na- 
tional shows serve as the crea- 
tive style centers and dissem- 
inators almost as much as Paris 
serves as the creative style cen- 
ter in the field of feminine at- 
tire. As an example, all a 
woman has to do is to mention 
that the gown she is wearing 
or the hat that adorns her head 
has come from Paris. It in- 
stantly commands, regardless of 
its merit, admiration and envy, 
respect for the creators and 
smartness for the person wear- 
ing it. Suppose the same per- 
son had purchased the hat or 
gown in Peoria or Kansas City, 


it would hardly make an im- 
pression. 

The showing of the new car 
models at the national shows 
command not only nation-wide 
attention but international as 
well. The entire country 


watches the national shows be- 
cause since the inception of the 
industry they have served as 
the milestones of automobile 
progress in design, engineering 
and comforts. 


{—Local shows, like local events, 
are practically confined to their 
own borders and have no inter- 
est outside their boundaries. 
National events are like World’s 





will attract a big turnout.” 
Some of the letters, pro and 
con, which have been received 
will be published in this and 
future issues and a complete re- | 
port on the poll will be submitted | 
to the board of the National 
Automobile Chamber of Com- 
merce prior to the meeting which 
we understand will be held short- 
ly to discuss this very question. 


Poll Wins Favor 
Several letters of commenda- 
tion from both manufacturers 
and dealers have come in prais- 
ing Automotive Daily News for 
the timely and fair way in which 

this poll is being handled. 
Ballots are still coming in and 
we invite any dealer or manufac- 
turer who has not received a bal- 
lot card to answer the questions 
as they appear in the official re- 
port and mail to the Ballot Ed- 
itor, care of this publication. It 





is not necessary to sign your} 
name, but the Editor will appre- | 
ciate your stating your line of 
business in the trade. 

7 ™r . 
For National 

Permit me to intrude upon your | 


valuable time in commenting on the 

question of the national shows. | 

Your poll is not only a master stroke | 

but it is also very timely. 

1—The national shows have been | 
existing for thirty-four years, | 
drawing annually over a quar- 
ter of a million paid admis- | 
sions and perhaps another hun- 
dred thousand free trade ad-| 
missions. Over twelve million 
people have visited the shows 
during their existence. The 
shows have not only been high 
ly profitable to the Chamber, 
but have been tremendously suc- 


cessful to the manufacturers 
and have never had a disap- 
pointing year. Some of the} 


manufacturers became great and 
prosperous through the medium | 
of the shows while the small 
ones have been able to hang on 
with fair returns. The shows | 
have helped the industry to rise | 


to its present colossal propor- | 
tions. | 
2—-The shows not being in the 
class of amusements, entertain- | 


ments or fun dispensers are 
seemingly able to draw millions 
of people who pay admission | 
from fifty to seventy-five cents 
to see merchandise the manu- | 
facturers are trying to sell. 
Can you point to any other in- 
dustry or line of business that 
has been able year after year 
to make its prospective custom- 
*ers pay an admission price to 
see the products they are try- 
ing to dispose of? It has had 
a proud and glamorous record 


Fairs or national political con- 
ventions. All the big and im- 
portant men come to the na- 
tional shows, there are many 
gala affairs and entertainments 


and the people suddenly become 
automobile minded and car con- 


scious. The metropolitan papers 
are full of news about the new 
models at the show, about the 


men who have become distingu- 
ished and prominent in the in- 
dustry, every item in connec- 
tion with the shows or the men 
who manage the industry be- 
come big things not only in the 
metropolitan cities but the na- 
tional and international press 
agencies carry the news to ev- 
ery town and village in the 
United States. This has more 
potential sales power, more 
good-will is built that way and 
more people are induced to buy 
new cars than can actually be 
accomplished by any number of 
sales campaigns. The national 
shows in that respect build up a 
prestige and ballyhoo for their 
new models which are later capi- 
talized by the local shows who 
point to these models hav- 
ing come “direct from na- 
tional shows.” 


5—As you know, nearly every 
modern human _ activity, the 
small cities follow the doings of 
the metropolitan cities. We like 
to wear the clothes that are 
worn in the leading cities, we 
like to have homes like are 
found in the large centers and 
we like to drive cars that have 
been accepted by the smart peo- 
ple in the capital cities. Hu- 
mans are copy-cats, you like to 
feel on a par with the fellow 
in the big city. 

6—If the makers are to show a full 
line at a simultaneous showing 
throughout the land, they will 
require roughly seven hundred 
ears apiece. This a stagger- 
ing number of models, because, 
if they are not favorably re- 
ceived it will mean _ re-tooling 
and planning again. Not only 
will the manufacturer dribble 
away several months in creating 


as 


the 


in 


is 





and improving these models, but 
the dealer will lose the benefit 
of showing models that have al- 
ready been approved by the pub- 
lic in the capital cities and ac- 
cepted as the last word in per- 
fection and supremacy. The 
few spring months following the 
national shows are very valuable 
to the local dealers. They are 
actually sowing the seeds for 
their season’s business. It is 
costing them thousands of dol- 
lars, and the dealers are entitled 
to be assured of a_ successful 
harvesting of their crop. The 
dealers must not be given cars 
which are like a “pig in a poke.” 
It is vital to them and to the 
confidence of their sales staff 
that the new car models be al- 
ready established and carry the 
stamp of approval. 


7—There is another angle to the 
national shows. If the simul- 
taneous shows do not prove 


profitable for the big units of 
the industry, the big fellows 
would be in a position to intro- 
duce great, big, costly campaigns 
with the natural reaction that 
the smaller units would be sub- 
ordinated and obscured. All you 
have to do is to take a _ look 
at the 1934 World’s Fair and 
try and find the small units. 


8—The national shows have had a 
magic spell on the industry. It 
has meant harmony and _ co- 
operation. Harmony in show- 
ings, harmony in production and 
sales. Without them there will 
be chaos not only in the show 
end, but in sales and production 
policies well. It will be a 

of every one for himself, 

and I predict the cost will prove 
very burdensome for the big | 
units and disastrous for the} 
small ones. Those who are now 
for the extinction of the na-| 


as 


case 


late, the price will have been 
paid. 

9—The demise of the national 
shows would have an injurious 
effect on the local shows, be- 
cause they will lack the back- 
ground of the parent shows, 
the glamour and suspense of the 
intricate show models, cut-away 
chassis and other glorified pieces 
of show craftsmanship. They 
would not be able to point to 
the sensational record of sales 
and attendance and enthusiasm 
at the big shows or any other 
boastful statements which no 
doubt, have an effect on the 
prospective buyer. After all, the 
big city with its mythical wealth, 
its big men and their doings, 
the clothes they wear, the cars 
they buy, do have a psychologi- 
cal effect on the person in a 
small city. It is for the same 
reason you always see in auto- 
mobile sales literature a car is 
pictured with a beautiful house 
or mansion in back of it. Why? 
Because it not only impresses 
the eye but the mind as well. 
That is why the local shows need 
the national shows for their 
background. It lends height, it 
builds prestige and creates im- 
agination. 





tional -shows will see the error 
of their ways, but it will be too} 


OFFICIAL RETURNS FROM 


Automotive Daily News | 
Secret Ballot on Auto Shows Questionnaire | 


Returns to Thursday Noon, June 21, 1934 


Ballots received from: 
Dealers 


Miscellaneous 
Unclassified 


Manufacturers . 


TOTAL TO DATE.... 


By states as follows: 


Mew Work ....<..<.. 326 
Pennsylvania ........ 315 
Biiciiee . ow ee ccc 230 
Nh 5A Ba 216 
TIONS Fg nk oe nk 152 
Massachusetts ........ 84 
SS. rrr 68 
A OE 64 
Connecticut ......... 55 
Wisconsin .......... 54 
OE SE ee 53 
EE ee ee 49 
North Carolina....... 45 


(1) 
(2) 
(3) 


in all major cities?... 


January 
February 
March ..... 


(4) 





ER 6 Seiten sas 41 
Minnesota .......... 39 
Missouri 36 
Georgie ........ 34 
Kansas ere ae 27 
West Virginia 25 
NN Saas area a 24 
WON oe ees vs a 22 
Nebraska ........... 21 
South Carolina 21 
Kentucky ....... 19 
eee 18 
Colorado ..... 17 
Dist. of Columbia 15 


Do you favor continuing the National Automobile Shows at 
New York and Chicago? 


Or do you favor shows for the public held in the same week 


ee 1,085 July 

pAaaed 395 August 
Baan alana 237 September sae 
ears 41 October i 
ee 6 November 
Beebe eg 4 December ... 


Would you attend an annual advance showing of all new 
models to be held in Detroit for dealers only?.............1,175 


222 





Alabama 
Oklahoma 14 
Rhode Island 13 
Louisiana 9 
New Hampshire 9 
Vermont ..... 9 
South Dakota........ 6 
Arkansas 5 
POMOWONS 5 ck ees 5 
Mississippi 4 
Montana 4 
North Dakota........ 4 
New Mexico 2 
Yes No 


were 1,044 


. -1,269 589 


In what month do you favor shows for the public? 


_ Ww 


11 
12 
17 


10—With respect to the Chicago 
Show: The Century of Progress 
although highly successful last 
year, had not the slightest effect 
upon the attendance or sales at 
the Chicago Automobile Show. 
As a matter of actual fact, 
which will be supported by fig- 
ures at the Chamber, the na- 
tional show at Chicago drew 
bigger crowds than the year be- 
fore, when there was no Cen- 
tury of Progress and I predict 
the same success will repeat at 
the coming show for the simple 
reason that the gap between the 
closing of the fair and the 
opening of the Chicago show, 
a space of three months, cold, 
indoor days, begins to hang 
pretty heavily on people, they 
are aching to get out and see 
what is new in automobiles. 
I predict that a simultaneous 
showing in one hundred cities 
will prove costly to the manu- 
facturers and a disappointment 
to local dealers. Each city 
should be allowed to choose its 
own time as to when to stage 
the show. Climatic and local 
industrial and social conditions 


make for local option. The na- 
tional shows should be the open- 


ing or firing gun of the season. 
The abandonment of the na- 
tional shows will be a death 


blow to the industry and it will 

difficult to revive them. 
The writer’s connection with 
the national shows is_ well 
known. In advocating the con- 
tinuation of the national shows 
I have only the best interests 
of the industry at heart. Thirty 


be 


years is a long span in a per- 
son’s life, and this is as long 
as I have been watching the 
national shows.— Samuel Asch, 
180 Lexington Ave., New York 
City 

feainst National 

We are enclosing herewith card 


for obtaining expression of opinion 


regarding the advisability of drop- 
ping the National Shows. You will 
notice that our vote, which is for 
our association, is in favor of a 
country-wide automobile show week. 

It appears there has been some 
sentiment for dropping the national 
| shows for the past few years. I fail 
to see, after careful study, how do- 
| ing away with the New York and 
Chicago shows would have any effect 
upon retail sales, and that’s what 
| we want, if the manufacturers got 
behind the one hundred local shows 
to any reasonable extent. This, I 
understand, they will do. But on 
the contrary such a plan would 
| greatly strengthen local shows and 
encourage a more diversified line of 
automotive products in local shows, 
a condition that is sorely needed 
at present. 

When we consider that in some 
large cities the show was put on 
under the auspices of local news- 
papers this year, because of the 
apathy of the automobile dealers, I 
am certain you will agree that many 
local shows need the strengthening 
the manufacturers could easily ex- 
tend to them. 

Even if the national shows are 


100 
Yes 





continued I still think a vast amount 


of good would come from a _ unified 
program for the one hundred cities 
if the manufacturers would recom- 


mend such a program.—C. H. Hayes, 
secretary-manager, Syracuse Auto- 
mobile Dealers Assn., Syracuse, N.Y. 
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GM National Show Sales 
42%, Better Than 1932 


(Continued from Page 1) 


trucks were sold 
ger cars and 1,188 trucks. The 
passenger car sales represent an 
increase of 34.3 per cent over the 
1932 shows, while the truck sales 
represent a gain of 177.3 per cent 
over the previous similar show. 
Frigidaire sales showed a gain of 
21.4 per cent over the shows of 
two years ago. 

That the éxhibits were “buying 
shows” is indicated by the fact 
that the combined prospects ob- 
tained for passenger cars and 
trucks were 10.6 per cent fewer 
than two years ago. The pros- 
pects for passenger cars were 
down 12.5 per cent, while the 
prospects for trucks were up 21 
per cent compared to the 1932 
shows. 

At many of the shows sales of 
passenger cars were more than 
double the number sold at the 
same shows two years ago. The 
following cities showed striking 
passenger car sales gains: Balti- 
more, 177 cars to 71 two years 
ago; Birmingham, 226 to _ 85; 
Boston, 366 to 273; Brooklyn, 586 
to 307; Cincinnati, 267 to 141; 
Davenport, 112 to 50; Dayton, 204 
to 102; Detroit, 397 to 142; Indi- 
anapolis, 298 to 150; Louisville, 
280 to 84; Milwaukee, 192 to 136; 
Nashville, 134 to 87; New Orleans, 
92 to 38; Oakland, 138 to 61; 
Philadelphia, 329 to 165; Roches- 
ter, 171 to 121; San Francisco, 156 
to 107; St. Louis, 526 to 404; 
Toledo, 119 to 52; Tulsa, 118 to 
29, and Washington, D. C., 450 to 
156. 

The attendance at the shows 
totalled 3,834,839. Fifty-seven of 
the shows were held the week of 
June 2-9; while shows at Provi- 
dence, Louisville and New Or- 
leans were held the following 
week. 


California Winners 


Los Angeles, June 21.—Sale 
Ford automobiles last month ex- 
ceeded any other monthly total for 
three years, resulting in a dinner 
for metropolitan area Ford sales- 
men at the Biltmore Hotel recently, 


of 


where $2,000 in cash prizes was dis- | 


winning salesmen and 
dealers. C. R. Stafford of Freeman 
A. McKenzie won first prize for 
salesmen. The first dealer prize 
went to the Hubbard Auto Sales Co. 


tributed to 


For Forgetful Drivers 
99 The 


Milwaukee, June 


10,302 passen-@——__—_ 





} motors 


| cent 
Luther | 


Harmon Co. has been organized here | 
to manufacture equipment for auto- | 


mobiles to indicate on the dashboard 
what lights may be out, and another 


device to indicate whether the driver | 


has forgotten to turn off his heater, 
radio or switch. Luther Harmon 
and Michael D’Amore, inventors of | 


the equipment, are operators of the 
new concern. 
held in the 
World Fair. 


Exhibitors Visit Their Exhibit 


An exhibition is being 
Science building of the 





Officials of the Dodge Brothers Corp. looked over their own floating 
cushion wheel exhibit while in Chicago this week. 
D. S. French, Chrysler exhibit manager; A. vanDerZee, sales manager 
of Dodge; E. J. Poag, director of advertising of Dodge; Barney 


14. Group Codes to Get 


Hearing June 25 to 29 
Washington, June 22.— Public 
hearings on 14 codes supplemen- 
tal to the basic code of the auto- 
motive parts and equipment man- 
ufacturing industry will begin 
here next Monday. 

The hearings will be held in 
the Shoreham Hotel, beginning 
each day at 10 a. m., and the 
codes will be heard in the follow- 
ing order: 

June 25, internal combustion 
engines, wheel and rim products; 
oil filters; powdered metal bear- 


ings. 

June 26, radiators, carburetors, 
gaskets. 

June 27, automotive electrical 


lighting and reflecting devices; 
spark plugs. 


June 28, piston rings, shop 
equipment. 

June 29, replacement pistons 
and piston pins, replacement 


water pumps and parts; replace- 
ment valves and valve parts. 

Members of the industry desir- 
ing to be heard at the hearings 
should communicate with I. D. 
Everitt, assistant deputy admin- 
istrator of the automotive section 
at Washington. 


Ky. Commissioner Rules 


Against Coach Lines 
Frankfort, Ky., June 22.—Hold- 
ing that the five cent state gaso- 
line tax is a “tax and not a toll 
charged for use of the highways,” 
the Court of Appeals ruled today 





that foreign corporations en- 
gaged in operating busses over 
the highways of Kentucky are 
liable for the tax. The judgment 
reversed a decision of the Mc- 
Cracken Circuit Court. 

The decision was in the case 


of the Commonwealth of Ken- 
tucky by Jack W. Nelson, reve- 
nue agent for the state at large, 
against the Dixie Greyhound 
Lines, Inc., and was written by 
Commissioner Osso Stanley. The 
case dealt with the purchase, by 
the company, of 18,077 gallons of 
gasoline outside of Kentucky 
which was delivered to its sta- 
tion in Paducah where it was 
stored and distributeed to its 
as needed. When the 
company failed to pay the five 
gallon gasoline tax Nelson, 
as revenue agent, brought suit to 
collect the tax, and lost his case 
McCracken Circuit Court. 





in 
New King Pin Gauge 
Rock Island, Ill., June 22.—Bear 

Mfg. Co. engineers have developed 


an improved model of the Bear cas- 
ter gauge with provisions for check- 
ing the king pin angles besides 
caster of all passenger and commer- 


cial motor vehicles. 





Left to right are: 





Oldfield and K. T. Keller, president of Dodge and general manager 


of Chrysler Motors. 


| trends, 


| tribution 
| ventional 





The LaSalle Pacemaker 





Lawrence P. Fisher, president of 


Cadillac, and Harley J. Earl, head 


of the Art and Color Section, General Motors Corp., in the LaSalle 
pacemaker which was seen at the recent Indianapolis race. The car 
is now a featured exhibit in the G.M. Building at 
the Century of Progress, Chicago. 


Rear Engines, Streamlines 
Hold Limelight at SAE 


(Continued from Page 1) 


despite the fine weather which 
tempted many to the golf links, 
attracted many customers. The 
paper by Torbjorn Dillstrom of 
the Hesselman Motor Corp., 
Sweden, dealing with Spark-Ig- 
nition Injection Engines, was well 
received. Discussion at this ses- 
sion, however, was confined large- 
ly to the other two papers which 
dealt with analysis of indicator 
diagrams. F. C. Mock, Harte 
Cooke, Arthur W. Pope jr. and 
Prof. L. C. Lichty took part in 
the discussion. 


Lubrication Session 

Walter D. Teague’s paper on 
the Basic Principles of Body 
Design struck a responsive note 
and drew many comments from 
an appreciative audience, with 
Edward P. Warner, W. B. Stout 
and Lowell H. Brown, among 
others, taking part in the dis- 
cussion. 

Both the afternoon and eve- 
ning sessions of Wednesday dealt 
with lubrication, several aspects 
of which are changing rapidly. 
There were also excellent papers 
by S. W. Sparrow of the Stude- 
baker Corp. and C. M. Larson of 
the Sinclair Refining Co. on en- 
gine lubrication with different 
bearing metals and special refer- 
ence to the newer lead-copper 
bearings which are gaining in 
popularity and give promise of 
displacing the babbitt type. It 
appeared that there is a tendency 
toward the use of less viscous 
oils and experiments with com- 
pounded oils containing other 
products besides those derived 
from petroleum are in progress. 
These oils present certain advan- 
tages but also involve some prob- 
lems that are not yet solved. One 


| of the recommendations made at 


the meeting is that the whole 
matter be studied by a commit- 
tee representing both the auto- 
motive and the petroleum in- 
dustry. 

Thursday’s sessions dealt with 
with a variety of subjects, the 
more important being engine 
supercharging and com- 
studies, treated respec- 
tively by L. P. Kalb of Conti- 
nental Motors, Louis Schwitzer 
of Schwitzer-Cummins, C. F. 
Marvin jr., Bureau of Standards, 
and E. S. Taylor of the Massa- 
chusetts Institute of Technology. 
Those interested in aircraft 
found the symposium on _ pro- 
pellers to their liking. 

Future Trends Popular 

Much interest was aroused by 
the papers on future’ engine 
trends by L. P. Kalb and on 
supercharging by Louis Schwit- 
zer. The latter regards super- 
charging as an important con- 
likely to displace con- 
atmospheric 
Kalb intimates that the day of 


bustion 


| the line engine is passing especi- | 
| ally, as he predicts that rear lo- 
cation of the engine is more than 


likely in future cars and other | 
types are more advantageous 
when a rear mounting is em- 
ployed. Discussion was _ favor- 


able to both lines of development, | 

though it was suggested that two- | 

stroke cycle engines might well! o;:pe¢ hotels under direction of Ralph Hitz: HOTEL NEW YORKER and HOTEL 

LEXINGTON, New York; NETHERLAND PLAZA, Cincinnati; RITZ-CARLTON 
Atlantic City; VAN CLEVE HOTEL, Dayton. 


be given consideration. 
More discussion of streamlining 


induction. | 


in this session made it apparent 
that it is gaining in popularity 
and seems certain of wider ac- 
ceptance. 


Transportation Review 

Design and combustion studies 
at the Thursday afternoon ses- 
sion brought only a small audi- 
ence as the subjects treated were 
highly specialized and the fine 
weather attracted many to the 
golf links and lake. Although the 
transportation review involved 
only about a dozen cars, these 
were studied and driven by a 
great many of the members and 
guests and this phase of the meet- 





continuance in the future. 


In the field day sports for 
ladies, Miss Charlotte Anglada 


won first with highest number of | 


points, and Mrs. R. E. Wilkins, 
was second. Men: J. M. Simp- 
son first, W. E. England second, 
in the water carnival ladies, Miss 
Betty Rockwell, first, Mrs. H. E. 
Figgie second; men, Fred Hall, 
first, A. A. Lane, second. 
golf handicap: 
Stewart, first, R. H. Wulf and S. 
D. Lautz second. Ladies: Mrs. 
C. M. Larson, first. Wednesday, 
the following tied for first: How- 
ard Dingle, Burns Dick, C. E. 
Dwyer, Charles Guernsey, W. M. 
Hubner and Fred Hall. 


| 





\ 





“conference room.”’ 
affairs. 
chairs. 


ing deserves commendation and | 








Kickers | 
Tuesday, J. P.| 


The English Grill at the ‘‘Book”’ 
It’s a man’s affair for men of 
Paneled in fumed oak. 
Hale and robust foods. 


NRA to Consider 
Code Heads ‘Out’ 
As Mere Routine 


Washington, June 22.—Resigna- 
tion of the Code Authority of the 
Motor Vehicle Storage and Park- 
ing Trade will be accepted by the 
NRA as routine procedure en- 
tirely consistent with the recent 
ruling of that agency on price 
fixing provisions in seven service 
trade codes. 

That was made clear by Re- 
covery Administration officials to- 
day. Not so definite, however, 
was their decision as to methods 
for enforcing the hours and wage 
provisions of this trade code. 
These remain effective, NRA 
officials declare, and the resigna- 
tion of the Code Authority, and 
its disapproval of continuing un- 
der any provisions of the agree- 
ment, does not alter the fact that 
they must be continued in force. 

In resigning as a group, mem- 
bers of the Code Authority de- 
clared that without the price fix- 
ing provisions of the agreement 
it was hopeless to expect trade 
members to be able to maintain 
maximum hour and minimum 
wage requirements. They charged 
further that in cancelling the 
price control clauses of the code, 
the NRA was backing down on 
its part of the agreement. In 
substance, they declare, this con- 
stitutes a breach of contract with 
the trade which releases mem- 
bers from responsibility for car- 
rying out the remaining pro- 
visions. 


New Harvester Branch 


New York, June 22.—The Inter- 
national Harvester Co. of Amer- 
ica has opened a new company- 
owned branch in Manhattan at 
547 West 26th St., at Eleventh 
Ave. This new sales and service 
branch, the seventh in the metro- 
politan district, will feature 24- 
hour service. 


Nemser Appointed 


New York, June 22—Dr. J. F. 
Thompson, vice-president, the Inter- 
national Nickel Co., Inc., has an- 


nounced the appointment of D. A. 
Nemser development engineer, 
with headquarters in Hartford, 
Conn. 


as 





The 
BIGGEST 


DEALS IN 
DETROIT 


{ 
have been figured out 
on our table-cloths 


Detroit’s official 


Comfortable arm- 
And drinks. All the 


luxury of a private down-town club—without dues. 


60c. 


dinners, $1.25-—$1.50. 


they’ll enjoy it 





J. E. FRAWLEY, Manager 


But it’s luxury without luxurious price. Plate lunch, 
Club luncheon, 80c. 


Plate dinner, 90c. Club 
Cocktails from 30 cents. 


The English Grill is reserved exclusively for men 
during lunch. Bring the ladies for dinner. We know 
. and it’s 


air-conditioned. 


¢ English Grill - 


MEZZANINE FLOOR 


Book-Cadillac Hotel 


WM. J. CHITTENDEN, Ir., Resident Manager 


1200 OUTSIDE ROOMS each with $9300 
bath and circulating ice water. . UP 


RALPH HITZ, President 


DIRECTED BY NATIONAL HOTEL MANAGEMENT COMPANY, 


INC. 
J. E. FRAWLEY, Vice-President 











Light Trading 
In All Stacks 


Hampers Motors 


New York, June 22.—Although 
some flurries of buying in motor 
stocks followed the first reports 
that the reduced prices had 
spurred the business of the indus- 
try, the rallies did not carry far. 
This was another week in which 
the shares of the automobile 
companies moved within a nar- 
row range in trading that was, 
for the most part, light. 

Had the market generally 
showed an inclination to follow 
the upward spurts in the motors, 
prices of the latter probably 
would have made good gains. 

Much is heard in Wall Street 
about the improvement in sales 
of some of the companies in June 
over May, a contra-seasonal de- 
velopment, but the sponsors of 
the motor stocks apparently are 
having difficulty in obtaining a 
following in the dull market. 

Weekly Averages 

The Automotive Daily News 
stock price averages showed the 
following changes for the week 
ended June 20: 


Last This 
Week Week Change 
24 Motors ° - 23.42 22.70 —0.72 
10 Car-truck compani 24.20 23.47 —0.73 
10 Parts-accessories . 19.22 1868 —0.54 
{ Tire sie SaaS cake Oe 20.04 —1.16 
Losses were general for the 


week, with few plus signs making 
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Rallies Following Price Slashes Fail to Hold 





the first half of 1933 the company 
had a net per share of $1.10, which 
will be exceeded by a good mar- 
gin this year. 


Hudson Shows Profit 


Hudson Motor Car Co. has been 
operating in the black since the 
middle of February and is ex- 
pected to show a net income, 
after charges, for the first six 
months of 1934, as compared with 
a deficit of $1,326,000 in the like 
period of 1933. For the first 
quarter, however, this company 
had a deficit of about $803,000. 

In the field of closely allied 
companies, Raybestos-Manhattan, 
Inc., is expected to show for the 
second quarter earnings in excess 
of the 46 cents a share reported 
for the like period of 1933 and a 
similar amount shown in_ the 
first three months of this year. 
April earnings are understood to 
have been better than those of 
March and May was reported to 
have shown still another increase. 
The financial position of this 
company continues to be strong, 
with current assets holding to a 
ratio of 9 to 1 or better in com- 
parison with current liabilities. 


Firestone Reports Profit 
Despite continued low prices 
for tires, the Firestone Tire & 
Rubber Co. was able to report for 
the six months ended April 30, 
1934, a net profit of $1,521,745, as 
against a deficit in the like period 


| of the preceding year. 


Directors of the Goodyear Tire 


& Rubber Co. of Great Britain 
| have declared an interim divi- 


their appearances, although some | 


few shares were able to hold 
their levels of the _ preceding | 
week. The weakness was more 


apparent in the tire and rubber 
group, which, however, showed a 
decline smaller than the increase 
for the week preceding, when the 
stocks in this category led the 
upturn. The declines also in the 
passenger car and truck and 
parts and accessory families were 
smaller than the gains of the 
week preceding. 
Thermoid Profit 

More than 90 per cent of the 
$2,650,000 of 6 per cent deben- 
tures of Thermoid Co. have been 
deposited in asset to the plan for 
an extension of three years and 
the company plans to take ad- 
vantage of the new bankruptcy 
law to bring the holdouts into the 
plan, the management told the 


dend of 10 per cent, 
5 per cent last year. 
Among 13 additional companies 
reporting acquisition of their own 
shares to the New York Stock 


as against 


| Exchange were the _ Electric 
Auto-Lite Co. which reported 
that it had purchased 46,825 


shares of its common stock, and 
the Evans Products Corp., which 
reported the buying of 298 shares 


of common. General Motors 
| Corp. holdings of 538,345 shares 
| of its own common, as against 


| 538,422 shares shown in the last 


court this week at the hearing on | 


an application of bondholders for 
the appointment of a 
The company stated that it 
showed a profit in April and had 
been making money since March, 
1933. 

The latest estimate of earnings 
by the General Motors Corp. in 


receiver. | 


the second quarter of this year | 


puts the net per share at around 
90 cents. The Wall Street au- 
thority for the forecast, however, 
admitted in making it known 


that it might not hit the nail on | 
the head because of the many | 
operations | 


vagaries surrounding 


in the current three months pe- | 


riod. 
cents a share in the first quarter 
and 90 cents for the second 


General Motors earned 63 | 


would give the company around | 
$1.50 for the first half year, as | 
against $1.01 a share in the cor- | 


responding period of 1933. 

In making estimates for the 
second quarter there is the ques- 
tion of the price increase in ef- 
fect for two of the three months, 
the higher wages 
into effect April 
operating costs generally. While 
formerly the earnings could be 
pretty well gauged by the number 
of cars produced, that is not the 
case this year. 

Chrysler’s Forecasts Vary 

In the case of the Chrysler 
Corp., which reported net earn- 
ings of 76 cents a share in the 
first three months, the forecasts 
for the current quarter are so 
widely spread that they are of 
little value. They range from 
$1.50 to more than $2. 
second quarter of 1933, Chrysler 
reported $1.80 a share, and for 


which went | 
1 and higher | 


In the | 


previous report. 
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(Furnished by Wm. 


Last Minute Wall Street Wires 
From C. J. ALEXANDER 


Wall Street Correspondent, Automotive Daily News 


New York, June 22 (3:30 P.M.).—Shares of the motor com- 
panies turned suddenly weak today and in fairly heavy 
selling sold off one to two points from yesterday’s close. 
There did not seem to be the buying that has come into 
the motors in recent sinking spells. 





Claims Pegging 
Prices May Be 


Big Detriment 


Cleveland, June 22.— Industry 
was pictured as blindly driving 
the United States into the path 
already taken by Germany and 
Italy in a talk made Wednesday 
by Edward T. Gushee of Detroit, 
addressing the National Assn. of 
Purchasing Agents. 

Price-fixing, as now 
under the NRA, inevitably will 
result in government control of 
business, make business a mere 
department of government run 
by a bureaucracy and change not 
only our economic but our social 
system, Gushee declared. 

And the amazing thing, accord- 
ing to the speaker, is the fact 
that industry insisted upon the 
inclusion of price-fixing in the 
codes. 

Although formerly connected 
with the NRA, Gushee spoke un- 
officially. 

“Industry, invited to associate 
itself voluntarily under codes 
which set forth labor provisions 
that were really in its own inter- 
ests, agreed to do so, but de- 
manded other ‘privileges’ — the 
permission to scrap the anti-trust 
laws and to fix prices,’ Gushee 
stated. 


practiced 


heart 


Packard Motors 
Sees Big Market 
For Cas Radios 


Detroit, June 22. More than 
750,000 automobile radio sets will 
be sold during 1934, it is predicted 
by automobile accessory man- 
agers. The half million sets sold 
during last year are pointed to as 
proof that motor car radio is no 
longer just a fad. 

The Packard Motor Car Co., | 
one of the pioneers in develop- | 
ment of automobile radio recep- | 
tion, says that 35 per cent of all 
Packard cars now being delivered 
are equipped with radio. 

Packard has so engineered its 
present cars that much of the 
equipment for radio sets is built 
into the car itself. All enclosed | 
cars have built-in antenna in the | 





roofs. The ignition system is 
completely shielded to guard 
against electrical interference 


and provision is made for radio 
sets to be installed quickly and 
easily 


J.C. Griffin 
Erie, Pa., June 22.—James C. Grif- | 
fin, 69, president of the Griffin Mfg. 
Co., manufacturer of hardware and | 
automotive supplies, died at his home 
in this city yesterday following a 
atts ‘ack. 


22, 1934 
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| Plymouth sales up 





Retail Financing 
Shows 83% Gain 
In May Over 733 


Washington, June 22,—Prelim- 
inary estimates of the dollar vol- 
ume of retail financing of new 
passenger automobiles, based on 
daily average figures with each 
business day of the week weighed 
according to the relative volume 
of business as determined by ex- 
perience in the trade, show an 
increase of 83 per cent for May 
as compared with May, 1933, and 
an increase of 101 per cent as 
compared with May, 1932, accord- 
ing to the Department of Com- 
merce. As compared with April 
there was an increase of 12 per 
cent. 

Comparison of May, 1934, with 


; the same month of previous years 


and the percentage changes from 
April to May in past years are 
shown below: 
Comparisons of May, 1934, with the 
same month of previous years 
May, 1934, was 
cent higher than 
cent higher than 
cent lower than 
24.7 per cent lower than May, 1930 
44.0 per cent lower than May, 1929 
April-May change in previous 
years 


May, 1938 
May, 1932 
May, 1931 


3.2 per 
100.8 per 
1.1 per 


Percentage change from April 
| | reer +11.8 
May, 1933 .+27.9 
May, 1932 5 aA ag Sak i +10.1 
BN SOE 4.06526 cca band ee wee + 0.2 
Be TO 6 givens bud Seca eee — 12 
PON SO kn ceed ccseencwe wane + 9.2 


These estim: ites | on ‘automobile 
financing are based upon figures 
reported to the Bureau of the’ 
Census by a sample group of 
large finance companies that have 
been in continuous operation 
since 1929. The dollar volume of 
these organizations represents 
over three-fourths of the _ busi- 


| ness written by all finance com- 


panies reporting to the Census 
and the early receipt of their 
figures makes it possible for the 
Bureau of Foreign and Domestic 
Commerce to make monthly esti- 
mates much in advance of the 


| regular reports. 


Continental Cuts 
Liabilities 25% 
In Six Months 


Muskegon, Mich., June 22.—The 
current liabilities of the Conti- 
nental Motors Corp. have been 
reduced $232,255.67, from $883,- 
163.46 to $650,907.79, or about 25 


| per cent during the six months 


ending April 30, 1934. 

The trade accounts payable 
show a drop of $292,555.01 from 
$435,293.95 as of October 31, 1933, 
the close of the fiscal year, to 
$142,738.94 as of April 30, 1934. 

Current assets declined $559,- 
429.74 from $1,856,321.14 to $1,296,- 
891.40. This is represented par- 
tially by a decrease of $125,000 in 
notes receivable, about $150,000 
in factory tools and supplies, and 
$300,000 in inventories. 

The total assets declined $1,- 
057,631.51 from $19,733,879.53 as of 
October, 1933, to $18,676,274.02. 
The good will was again listed 
at $5,908,316.55. 


Chrysler, Ltd., Shows 


Large Sales Increases 
Windsor, Ont., June 22.—Ship- 
ments of Chrysler Motors cars 


| from the corporation’s plants at 


Windsor up to May 30 exceeded 
the total shipments for the entire 
year of 1933, according to J. D. 
Mansfield, president of the Chrys- 
ler Corp. of Canada, Ltd. 

“Our business for the first five 
months of this year was 218 per 
cent of the same period of 1933,” 
said Mansfield. ‘This means that 


| our Chrysler, Dodge, De Soto and 


to May 30 
| were substantially more than 
| double our sales in the same 
period last year.” 


Only POWER 


can give you 


4, 


safety margin which the Four-Wheel Brake brought int: 

the picture ten years ago. The industry is building detter 

behaved automobiles today, and selling them on just tha 
basis. But every one of us knows that plain brakes—no matte 
how they may be actuated, whether mechanically or hydraulicall; 
—take more pedal pressure than the public wants to exert. 


Presses DAY power and speed have used up all th 


Next year’s cars must stop easily. The public expects it. . 
has a right toit. Women, driving 100-horsepower, 80-mile-an-houi 
cars, haven’t the muscle to fight a “hard-pedal’”—and a “‘soft: 
pedal” (except when accomplished by power) means frequeni 
brake adjustments. 


There’s just one answer, and that is POWER. 


And Bendix, leading brake specialist of the world, with ten 
years of Power Brake experience, has an enormous fund of prac: 
tical, first-hand knowledge of Power Brake application to place 
at your disposal the moment you call for it. 


A properly planned brake layout, with time-proved Bendi» 
Controlled Vacuum Power Brakes, need add little or nothing tc 
the cost of a car. 

“Controlled” vacuum consists in diverting a portion of the vacuun 
power from the primary function of actually applying the brakes 
and usingit tocushion theapplication. Thus, thedriver’s “pedal-feel’ 
is maintained—there is no harsh, sudden, lock-wheel stopping ~ 


That statement Bendix stands ready to prove to any intereste« 
car or commercial vehicle manufacturer. Bendix Power Brake: 
are now standard equipment on cars, ranging from the costlies 
to the “below $750” classes. 


BENDIX Propucts Corp. « 401 Bendix Drive, South Bend, Ind 
(Subsidiary of Bendix Aviation Corporation) 


Gwe BENDIX 
(onltolled fecuum 
POWER BRAKES 





